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Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nunc nec elit ut erat luctus blandit vel 
et ligula. Suspendisse placerat erat at elit consequat euismod. Vestibulum consequat lacus do-
lor, vitae laoreet lectus consectetur a. Praesent ullamcorper felis in metus fringilla, in dapibus 
mauris vehicula. Nunc porta rhoncus urna ac convallis.
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Nam quis pretium lorem, a tempus lectus. Aenean ut biben-

dum neque. Vestibulum leo tortor,onvallis vitae quam at, ali-

quet viverra metus. Pellentesque vulputate massa por� itor 

ma� is laoreet. In aliquet enim molestie, sagi� is dui vel, tin-

cidunt libero. Pellentesque habitant morbi tristique senectus 

et netus et malesuada fames ac turpis egestas. Proin posuere 

quis velit quis mollis. Aenean sit amet diam maximus, posu-

ere augue sed, placerat dui. Aliquam eget ligula enim. Prae-

sent auctor gravida ornare. Vivamus auctor, massa sit amet 

posuere aliquam, ipsum sapien lacinia lorem, non tempus 

diam mauris sit amet nulla. Sed eget auctor tortor. 

Cras nisi erat, blandit id tincidunt ac, aliquam ut lorem. 

Ut mollis scelerisque nibh vitae tempor. Sed venenatis felis et 

tortor tincidunt, at elementum ex tincidunt. Sed tempor sa-

pien effi  citur varius consequat. Nulla in dignissim eros, eget 

aliquet est. Nam tellus velit, faucibus at blandit et, dapibus 

eget mi. In sit amet tincidunt est, ac laoreet nisi.

Integer eu elit nec ipsum tincidunt sodales vitae ac odio. 

Pellentesque quis libero nibh. Aenean velit turpis, rhoncus 

vel varius vitae, placerat at augue. Suspendisse eleifend ul-

tricies arcu consequat accumsan. Aenean rhoncus interdum 

pharetra. Sed elementum, orci sed dignissim egestas, odio 

augue ullamcorper mauris, eu laoreet orci ligula ac lorem. 

Aliquam varius sapien orci, vel ultricies eros semper id.

Curabitur pulvinar iaculis arcu, at tempus eros pellen-

tesque a. Nam vitae venenatis dui, non convallis turpis. Etiam 

rhoncus tempor ligula, ac scelerisque leo dictum sed. Etiam 

ut sagi� is turpis. Donec sollicitudin, ligula nec convallis mol-

lis, neque lorem bibendum ligula, a molestie ipsum nibh in 

augue. Fusce metus nibh, tincidunt a sapien eget, vulputate 

gravida nisi. Cras luctus ut mi non tincidunt.

Praesent eu dapibus eros. In suscipit et lorem et molestie. 

Pellentesque sed dolor non mi pretium faucibus. Proin in 

nulla dignissim lacus convallis elementum ut at mauris. 
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FOOTNOTE —  Lorem ipsum dolor sit 

amet, consectetur adipiscing elit. Nunc 

nec elit ut erat luctus blandit vel et ligula. 

Suspendisse placerat erat at elit 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Aenean e� icitur ante ac nisi dapibus.1616

Nam quis pretium lorem, a tempus lectus. Aenean ut biben-
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quet viverra metus. Pellentesque vulputate massa por� itor 

ma� is laoreet. In aliquet enim molestie, sagi� is dui vel, tin-

cidunt libero. Pellentesque habitant morbi tristique senectus 

et netus et malesuada fames ac turpis egestas. Proin posuere 

quis velit quis mollis. Aenean sit amet diam maximus, posu-

ere augue sed, placerat dui. Aliquam eget ligula enim. Prae-

sent auctor gravida ornare. Vivamus auctor, massa sit amet 

posuere aliquam, ipsum sapien lacinia lorem, non tempus 

diam mauris sit amet nulla. Sed eget auctor tortor. 

Cras nisi erat, blandit id tincidunt ac, aliquam ut lorem. 

Ut mollis scelerisque nibh vitae tempor. Sed venenatis felis et 

tortor tincidunt, at elementum ex tincidunt. Sed tempor sa-

pien effi  citur varius consequat. Nulla in dignissim eros, eget 

aliquet est. Nam tellus velit, faucibus at blandit et, dapibus 

eget mi. In sit amet tincidunt est, ac laoreet nisi.

Integer eu elit nec ipsum tincidunt sodales vitae ac odio. 
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ut sagi� is turpis. Donec sollicitudin, ligula nec convallis mol-

lis, neque lorem bibendum ligula, a molestie ipsum nibh in 

augue. Fusce metus nibh, tincidunt a sapien eget, vulputate 
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amet, consectetur adipiscing elit. Nunc 

nec elit ut erat luctus blandit vel et ligula. 
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Lorem ipsum dolor sit amet, consectetur adipiscing elit. Aenean e� icitur ante ac nisi dapibus.
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Nam quis pretium lorem, a tempus lectus. Aenean ut biben-

dum neque. Vestibulum leo tortor,onvallis vitae quam at, ali-

quet viverra metus. Pellentesque vulputate massa por� itor 

ma� is laoreet. In aliquet enim molestie, sagi� is dui vel, tin-

cidunt libero. Pellentesque habitant morbi tristique senectus 

et netus et malesuada fames ac turpis egestas. Proin posuere 

quis velit quis mollis. Aenean sit amet diam maximus, posu-

ere augue sed, placerat dui. Aliquam eget ligula enim. Prae-

sent auctor gravida ornare. Vivamus auctor, massa sit amet 
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diam mauris sit amet nulla. Sed eget auctor tortor. 
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Ut mollis scelerisque nibh vitae tempor. Sed venenatis felis et 
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pien effi  citur varius consequat. Nulla in dignissim eros, eget 
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Pellentesque quis libero nibh. Aenean velit turpis, rhoncus 

vel varius vitae, placerat at augue. Suspendisse eleifend ul-

tricies arcu consequat accumsan. Aenean rhoncus interdum 

pharetra. Sed elementum, orci sed dignissim egestas, odio 

augue ullamcorper mauris, eu laoreet orci ligula ac lorem. 

Aliquam varius sapien orci, vel ultricies eros semper id.

Curabitur pulvinar iaculis arcu, at tempus eros pellen-

tesque a. Nam vitae venenatis dui, non convallis turpis. Etiam 

rhoncus tempor ligula, ac scelerisque leo dictum sed. Etiam 

ut sagi� is turpis. Donec sollicitudin, ligula nec convallis mol-

lis, neque lorem bibendum ligula, a molestie ipsum nibh in 

augue. Fusce metus nibh, tincidunt a sapien eget, vulputate 

gravida nisi. Cras luctus ut mi non tincidunt.

Praesent eu dapibus eros. In suscipit et lorem et molestie. 

Pellentesque sed dolor non mi pretium faucibus. Proin in 

nulla dignissim lacus convallis elementum ut at mauris. 
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FOOTNOTE —  Lorem ipsum dolor sit 

amet, consectetur adipiscing elit. Nunc 

nec elit ut erat luctus blandit vel et ligula. 

Suspendisse placerat erat at elit 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Aenean e� icitur ante ac nisi dapibus.
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Nam consequat dictum consequat. Proin vitae lacus sceler-

isque, egestas nunc a, ornare eros. Integer vestibulum ante 

vitae enim gravida bibendum euismod vitae orci. Nulla pel-

lentesque magna quis ultricies vulputate. Suspendisse biben-

dum mi ut iaculis sollicitudin. Donec tempus sem eu nibh 

tincidunt, iaculis ornare lectus iaculis. Cras id sollicitudin 

mi. Sed ornare augue vel sapien pulvinar dignissim. Vivamus 

rhoncus volutpat feugiat. Quisque ac pellentesque ante.

Donec magna erat, sagi� is effi  citur ante in, porta sagit-

tis orci. Aliquam in vehicula dui. Pellentesque nec venenatis 

libero, et laoreet nunc. Suspendisse eget porta nulla, sit amet 

dictum velit. Donec malesuada feugiat magna quis placer-

at. Nunc facilisis, dolor vitae rutrum pulvinar, lectus dolor 

ornare ipsum, viverra volutpat mi tortor vel dui. Aenean non 

lacus nibh. Maecenas molestie egestas consectetur. Donec 

vulputate aliquam quam, posuere semper dolor bibendum 

et. Praesent convallis arcu sed arcu accumsan, vitae biben-

dum nisi consectetur. Fusce in effi  citur risus, non placerat 

leo. Curabitur as under ida.

‘lorem ipsum dolor sit amet, consectetur as 
adipiscing in eli assed imperdiet sem et dolor 
lacinial odio necasin un purusi lacinia, no un
mentum idas e icitur  venenatis. fusce condis
men tum odios necasin purus lacinia.’

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Aenean e� icitur ante ac nisi dapibus.
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FOOTNOTE —  Lorem ipsum dolor sit 

amet, consectetur adipiscing elit. Nunc 

nec elit ut erat luctus blandit vel et ligula. 

Suspendisse placerat erat at elit 

Cras et vulputate dui. Proin bibendum accumsan urna, vel 

faucibus velit laoreet vitae. Nullam non imperdiet libero.

Nunc rutrum lectus orci, dignissim eleifend odio inter-

dum at. Nam velit turpis, ornare non malesuada at, auctor 

vel nulla. Aenean sed pretium ante, ac auctor diam. Vivamus 

fi nibus ultricies pellentesque. Donec tristique porta tortor. 

Morbi semper velit sed ex tempor, nec lacinia leo facilisis. 

Vestibulum at pharetra eros, nec pharetra purus. Donec max-

imus nec tellus a vestibulum. Curabitur ac elit congue, tem-

por arcu vel, sodales dui. Nullam fi nibus hendrerit feugiat. 

Proin ac eros urna.

Donec suscipit sapien nec orci effi  citur, pharetra sagi� is 

quam vulputate. Sed maximus neque ligula, eget feugiat pu-

rus effi  citur ultrices. Vivamus sollicitudin est iaculis neque 

gravida ornare. Phasellus neque dolor, effi  citur sed urna a, 

rhoncus bibendum ante. Quisque eget maximus tellus. Sus-

pendisse fermentum placerat ipsum eget suscipit. Proin at 

pretium lectus, lobortis fi nibus ligula. Duis gravida tempus 

ultrices. Quisque consectetur, tortor sed posuere hendrerit, 

velit ligula maximus eros, quis bibendum urna orci sit amet 

enim. In hac habitasse platea dictumst. Donec tincidunt sapi-

en eget est aliquet, id pellentesque mauris cursus. Nam at tor-

tor massa. Phasellus pellentesque lorem purus, sed eleifend 

lacus ma� is a. Fusce varius quis magna et posuere.

Praesent et risus id sapien bibendum pretium ut et mau-

ris. Phasellus aliquet, sapien eget sagi� is rhoncus, neque 

magna mollis leo, id ullamcorper ligula neque at lorem. Ves-

tibulum ac blandit augue. In lacinia sodales augue, vel luctus 

orci effi  citur et. Cras nec pharetra mi. Nulla facilisi. Proin 

suscipit velit quis arcu aliquet, vitae egestas turpis tincidunt. 

Nunc nec arcu sed nunc ultricies scelerisque quis ac enim. 

Aliquam a augue metus. Nunc convallis effi  citur luctus. 

Aenean ornare suscipit est quis lacinia. Nam id neque non 

quam fringilla blandit nec in mauris. Etiam dignissim var-

ius hendrerit. Donec consectetur elementum lacus ut con-

sectetur. Nullam pretium, mauris at lobortis pharetra, tortor 

quam por� itor turpis, non rhoncus leo massa ac enim. Nulla 

ultrices nulla et arcu venenatis, tempus eleifend erat placerat. 

In quam nisl, sodales vitae gravida a, lacinia sed dolor. Sus-

pendisse id posuere felis. Curabitur.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Aenean e� icitur ante ac nisi dapibus.
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It is often said that beauty lies in the eye of the 
beholder. In The Touch, Kinfolk and Norm Architects 
present an alternative: that good design is not only 
visually appealing—it engages all of the human senses.
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Spaces Designed  
for the Senses

THE TOUCH
Editors: gestalten,  
Kinfolk & Norm Architects
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24.5 × 33 cm, 9 ¾  × 13 inches
Price: € 45 (D) £ 40 $ 60
ISBN: 978-3-89955-978-1

What do a museum in Marrakech, a mid-
century apartment in Berlin, and a  
graveyard north of Venice all have in com-
mon? In The Touch, creative collaborators 
Nathan Williams of Kinfolk and Jonas 
Bjerre-Poulsen of Norm Architects explore 
the idea that these inspiring spaces,  
and many more like them, share the five  
essential tenets of haptic, human-centric 
design: materiality, light, color, nature, and 
community. Revealing some of the world’s 
most sensual architecture and interiors, The 
Touch offers a wealth of inspiration through 
stunning photography, philosophical essays, 
and practical tips from the minds of design  
industry leaders.
 

NATHAN WILLIAMS  
is the co-founder of Kinfolk magazine— 
a leading design authority sold in over  
100 countries.  
 
JONAS BJERRE-POULSEN  
is an architect and founding partner at 
Norm Architects. He has over a decade  
of experience as an architect, designer,  
art director, and photographer.
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UPGRADE
Home Extensions, Alterations  
and Refurbishments 

Editor: gestalten
Price: € 39.90 (D) £ 40 $ 50
ISBN: 978-3-89955-699-5

YOU MIGHT ALSO LIKE

With a little imagination you can see the potential of 
an older property. Modern, sustainable design can trans- 
form an aging edifice into a stunning, one-of-a-kind 
home with an eye to the future and a foot in the past.

Editors: gestalten & Tessa Pearson
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 35 $ 60
ISBN: 978-3-89955-979-8
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New Homes in  
Remodeled Buildings

THE HOME UPGRADE

How do you bring new life to a home while 
celebrating its unique character? Revealing 
the true potential of a heritage property is 
more about developing an eye for opportu-
nity than inheriting the perfect home. The 
transformation from ugly duckling to swan 
requires savvy ideas and the right approach. 
From lush suburbanresidences to former 
churches and barns, The Home Upgrade shows 
the rewards of reinventing a historic prop-
erty that needs work. Whether changing 
floor plans, adding extensions, or using  
sustainable building techniques and innova-
tive new materials, the juxtaposition  
between the old and the new is key. Through 
diverse case studies and interviews with 
leading architectural studios, The Home 
Upgrade inspires you to bridge the gap  
between the old and the new with sensitive 
interior design. 
 

TESSA PEARSON is a British journalist and 
editor specialising in design, architecture, 
and interiors. She contributes regularly to 
ELLE Decoration and works with creative 
agencies and luxury brands. Tessa has 
co-edited Petite Places and Kitchen Living  
for gestalten.
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BOHEMIAN RESIDENCE
Metropolitan Apartments  
and Interior Design 

Editor: gestalten
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-929-3

A 21st-century take on sumptuous interiors 
is sweeping through the design world,  
combining expressive colors and textures 
with unusual forms and materials. The  
result is a highly original interior style, a 
contemporary interpretation of art deco and 
classic 50s and 60s Hollywood film set  
interiors. This new maximalist aesthetic is 
lovingly layered with references—a welcome 
antidote to mid-century modernism and 
minimalist restraint.

The House of Glam invites you into the 
most exciting homes, from Italy to the USA, 
that embody this decadent, playful trend, 
profiling key studios and designers at the 
forefront of the movement. Revealing the 
key insights behind this rich new spectrum 
of design, The House of Glam will convert even 
the most hardened minimalists among us.

An ode to extravagant and lush interiors that  
are not afraid to take risks, this new design 
movement proves that when it comes to bold  
colors and rich detailing, more is always more.

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 304 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches 
Price: €49.90 (D) £ 45 $ 69
ISBN: 978-3-89955-982-8
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Lush Interiors and  
Design Extravaganza

THE HOUSE OF GLAM
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U T  A D  Q U I  C O N E S  E T  F U G A .  E T  L I Q U O D  Q U E  P L I C I L  M I L I B U S  I N C I  T E M 
E S T I  C O N S E R F  E R I B U S  A U T  A S  E A  D E  V O L O R E R  S P E R I T A  C U S  E X C E P E D 
M O S S E  E U M  F U G I T A M  D O L O R  S E R E P E R  R U N T I A T  V I D I  D O L O R E M  I U M  Q U I 
A P I S I T I I S  P R E S E R U M  F A C E A  I M  I P I T A T A S  D O A D  E V E L I A .

O T A T U R  A U T  D O L U P T I U S  E S T O  O D  M I N  R E M  E N I S  E U M  E O S S I T  H A R U M  N O N S E Q U U N T ,  Q U I S  M O L O R  M A G N I A M ,  C O N S E N I  H I L I B U S A M  Q U I  I S  M A G N I H I L I S  E V E N T I O  T E M  Q U A E 
R E  M A  D U C I A N I S  S A M  E T  Q U I D  Q U A M ,  V O L O R E  E T  R E  N I M P O R I  B U S A M ,  S I  S I T  F U G I T  D O L U P T A T U R  M A I O R E M  Q U O D I C I I S

A modernist take on Mediterranean aesthetics,  
this new movement in interior design embraces 
sumptuous minimalism through warm, earthy 
tones, and natural materials. 

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 288 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 35 $ 60
ISBN: 978-3-89955-981-1

Homes and Interiors 
under the Southern Sun

THE NEW 
MEDITERRANEAN

R E L E A S E :  S E P T E M B E R  2 0 1 9

A welcoming, new, down-to-earth minimal-
ism is gaining momentum in home interi-
ors, from California to Morocco, Portugal to 
Mexico. This trend combines folkloric influ-
ences with a rustic aesthetic, taking cues 
from arid landscapes to embrace warmth, 
light, and organic elements. Striking, sun-
kissed interiors are replete with greenery to 
bring the outdoors in, and whitewashed 
walls are complemented by warm, earthy 
tones. Detailing like terracotta tiles, rattan 
furniture, and colorful handwoven textiles 
are offset by concrete, brick, and glass. 

The New Mediterranean showcases inspir-
ing residences and apartments that are 
infused with this relaxed, Mediterranean 
aesthetic. The book introduces the designers, 
architects, and brands who are bringing the 
style to life, outlining  key elements in order 
to show how to create this look at home. 
More than a design trend, this is a philoso-
phy to transform interiors into havens of 
light, craftsmanship, and simplicity. 
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Pär & Lovisa 4948

→ Carpenter Pär, pictured with his two children, Ebbe and Iris, in the kitchen that he installed and customized. Pär and his wife, Lovisa, designed the kitchen 
themselves, and were inspired by designs from the 1940s and 50s.

Pretty in Pink with  
a Monochrome Edge 

When resourceful Swedish couple 
Pär and Lovisa started planning 
their new kitchen, it was the Smeg 
fridge that set the color scheme. 
They had never intended to go for 
pink, but once the fridge was in,  
it seemed like the obvious choice. 
The couple live in a 1930s 
 apartment in Malmö with their 
children, Ebbe and Iris, and wanted 
a design that referenced the  
1940s and 50s, and a pastel scheme 
that felt contemporary. The  
kitchen itself was found on the 

internet—free, if disassembled. 
Luckily, Pär is a carpenter  
so he knows a thing or two about  
DIY. After installing the frame,  
they replaced the doors and found  
the vintage cabinet handles  
at a building preservation store. Pär 
molded the concrete countertop 
himself and used dark grout between 
the tiles to give the pink scheme  
a bit of an edge. A quirky picture by 
illustrator Anna Sonesson and  
fun festoon lighting emphasize the 
blackandwhite backdrop.

Ricardo Bofill changed the 20th century with 
his revolutionary visions for urban archi-
tecture. From sci-fi utopian social housing  
projects to postmodern classicism, and 
onwards to high-tech glass and steel  
modernism, the architect's bold vision has 
been nothing short of ambitious. Taller de 
Arquitectura, Bofill’s workshop, has been a 
thriving centre of creative rebellion for over 
five decades. 
Today, Bofill’s buildings like Walden 7, Kafka’s 
Castle, and La Muralla Roja are immortalized  
in popular culture, and there is a renewed inte- 
rest in his radical ideas around shared space 
and alternative styles of living. 

Ricardo Bofill: Visions of Architecture traces 
a legacy that is characterized by idealism 
and defiance. The most comprehensive book 
on Bofill to date, it presents his iconic build-
ings and gathers spectacular new photog-
raphy together with commentary from the 
man himself to give new insight into his life 
and work. This monograph stands as a testa-
ment that in the 21st century, the architect’s 
vision is more prescient than ever.

“Highlights the Spanish architect’s greatest 
hits in technicolour.” WALLPAPER 
 

“Examines the grand career of the Spanish 
architect.” AD

Poetic spaces, surreal structures, and dramatic  
visions. The extraordinary career of Ricardo Bofill  
is collected in this monograph, which reveals  
his inspiring approach to architecture and life.

Editors: gestalten & Ricardo Bofill 
Features: Full color, hardcover, 
linen quarter-binding, 
multiple paper stocks, 300 pages,
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D) £ 45 $ 69
ISBN: 978-3-89955-940-8

Visions of Architecture

RICARDO BOFILL
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With a pinch of salt and plenty of  person- 
ality, kitchens have become the pulse of  
human life at home. What was once a purely 
utilitarian space has transformed into the 
room where we share our happiest experi-
ences. We learn, fight, remember, entertain, 
 discover, and embark on adventures through 
 cooking.  Kitchen Living  delves into the space 
where we now spend most of our time. 
Whether  looking to make small changes, or 
a completely new kitchen redesign, we look 
at current techno logy and trends that have 
 allowed these spaces to become more 
 experimental. From kitchen designers and 
food writers to  photographers, we go on a 
voyage through the kitchen interiors that 
inspire the people who have made food their 
life. Draw inspiration and learn life hacks 
on how subtle touches can create mighty 
solutions.

“Celebrates life in the kitchen.”  

ELLE DECORATION 
 

“Tells you how to smartly integrate your 
kitchen into your living space.”  

DE STANDAARD 
 

The kitchen is the heart of every home. Combining 
inspiring interior design and professional knowledge, 
this is a tasteful guide to creating spaces that go 
beyond mere function. 

Editors: gestalten & Tessa Pearson
Features: Full color, hardcover,  
stitch bound, 256 pages, 
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 35 $ 60
ISBN: 978-3-89955-965-1

Kitchen Interiors for 
Contemporary Homes 

KITCHEN LIVING

TAKE A BATH
Interior Design 
for Bathrooms

Editor: gestalten
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-917-0

YOU MIGHT ALSO LIKE

ISAY WEINFELD
An Architect from Brazil

Editors: gestalten & Isay Weinfeld
Price: € 49.90 (D) £ 50 $ 69
ISBN: 978-3-89955-931-6

YOU MIGHT ALSO LIKE
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Editors: gestalten & Adam Štěch
Features: Full color, hardcover,  
stitch bound, 304 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D) £ 50 $ 69
ISBN: 978-3-89955-696-4

Editors: gestalten & Sascha Friesike 
Preface: Jay Leno
Features: Full color, hardcover,  
stitch bound, 240 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-928-6

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-936-1

Editors: gestalten & Isay Weinfeld
Features: Full color, linen  
hardcover, stitch bound, 320 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 49.90 (D) £ 50 $ 69
ISBN: 978-3-89955-931-6

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-942-2

INSIDE UTOPIA
Visionary Interiors and 
Futuristic Homes

IT’S A GAS!
The Allure of the 
Gas Station

INSIDERS & COMPANY
The New Artisans  
of Interior Design

ISAY WEINFELD
An Architect from Brazil

LITTLE BIG ROOMS
New Nurseries and  
Rooms to Play in

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-929-3

BOHEMIAN RESIDENCE
Metropolitan Apartments  
and Interior Design

Editors: gestalten & Sofia Borges
Features: Full color, hardcover,  
stitch bound, 400 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D) £ 50 $ 68
ISBN: 978-3-89955-570-7

Editors: gestalten & Tessa Pearson
Features: Full color, hardcover,  
stitch bound, 256 pages, 
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-953-8

THE TALE OF TOMORROW
Utopian Architecture 
in the Modernist Realm

PETITE PLACES 
Clever Interiors 
for Humble Homes

Editors: gestalten & Austin Sailsbury
Features: Full color, hardcover,  
stitch bound, 256 pages, 
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-962-0

NORTHERN COMFORT
The Nordic Art 
of Creative Living

SMALL HOMES  
GRAND LIVING
Interior Design for 
Compact Spaces

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN English: 978-3-89955-698-8

ISBN French: 978-3-89955-894-4

Editors: gestalten & Angel Trinidad 
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-670-4

SCANDINAVIA DREAMING
Nordic Homes,  
Interiors and Design

TAKE A BATH
Interior Design 
for Bathrooms

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-917-0

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 50
ISBN: 978-3-89955-699-5

UPGRADE
Home Extensions, Alterations  
and Refurbishments

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-644-5

Editor: gestalten
Features: Full color, hardcover, 
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 55
ISBN: 978-3-89955-561-5

KALEIDOSCOPE
Living in Color  
and Patterns

LIQUID SPACES
Scenography,  Installations and 
Spatial  Experiences

Editors: gestalten & James Silverman 
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-598-1

INFINITE SPACE
Contemporary Residential 
Architecture and Interiors 
Photographed by James Silverman
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HIDEOUTS
Grand Vacations  
in Tiny Getaways

Editor: gestalten
Features: Full color, hardcover, 
stitch bound, 224 pages, 24 × 28 cm, 
9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 55
ISBN: 978-3-89955-558-5

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-655-1

Editor: gestalten 
Features: Full color, hardcover,  
stitch bound, 304 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 44 (D) £ 45 $ 60
ISBN: 978-3-89955-592-9

LIVING UNDER THE SUN
Tropical Interiors  
and  Architecture

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 49.90 (D) £ 50  $ 78
ISBN: 978-3-89955-374-1

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-930-9

APPETIZER
New Interiors for  
Restaurants and Cafés 

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 49.90 (D) £ 50 $ 69
ISBN: 978-3-89955-941-5

SHOPLIFTER!
New Retail Architecture  
and Brand Spaces 

THE NEW NOMADS
Temporary Spaces and  
a Life on the Move

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-697-1

NEW ROMANCE
Contemporary Countrystyle  
Interiors

Editor: gestalten 
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-663-6

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-916-3

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 240 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-466-3

Editor: gestalten 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-545-5

THE HINTERLAND
Cabins, Love Shacks and 
Other Hide-Outs

ROCK THE BOAT
Boats, Cabins and Homes  
on the Water

ROCK THE SHACK
The Architecture of Cabins,  
Cocoons and Hide-Outs

HIDE AND SEEK
The Architecture of  
Cabins and Hide-Outs

Editors: gestalten & Sofia Borges
Features: Full color, hardcover,  
stitch bound, 240 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-495-3

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 44 (D) £ 45 $ 65
ISBN: 978-3-89955-512-7

WORKSCAPE
New Spaces for New Work

BUILDING BETTER
Sustainable Architecture  
for Family Homes

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-590-5

THE SHOPKEEPERS
Storefront Businesses  
and the Future of Retail

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 320 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 49.90 (D) £ 50 $ 78
ISBN: 978-3-89955-508-0

AUTOBAN
Form. Function. Experience

Editors: gestalten & Sofia Borges
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 44 (D) £ 45 $ 68
ISBN: 978-3-89955-414-4

LEARN FOR LIFE
New Architecture  
for New Learning

OUT OF THE BOX!
Brand Experiences between  
Pop-Up and Flagship
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VISUAL CULTURE



Influential director and photographer Floria 
Sigismondi showcases new images of the  
biggest names in music and in Hollywood.

Editors: gestalten & Floria Sigismondi
Features: Full color, hardcover,  
stitch bound, 240 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 35 $ 60
ISBN: 978-3-89955-975-0

R E L E A S E :  A U G U S T  2 0 1 9

From Dusk to Dawn  
with Photographer  
Floria Sigismondi

IMMUNE
Floria Sigismondi

Editors: gestalten & Mika 
Mischler
Price: € 19.99 £ 15 $ 30
ISBN: 978-3-89955-069-6

YOU MIGHT ALSO LIKE

EAT THE SUN

Floria Sigismondi’s compelling visual  
narratives have defined the cultural zeitgeist 
over the course of her 25-year career as a 
director and photographer. She has worked 
with Nicole Kidman, Gary Oldman, Tilda 
Swinton, Marion Cotillard, and Kristen 
Stewart, and is also behind surreal, career-
defining music videos for David Bowie,  
Katy Perry, Marilyn Manson and Justin  
Timberlake, among others. She has directed  
episodes of American Gods, The Handmaid’s 
Tale, and Daredevil for TV, and her Hollywood 
film credits include The Runaways, and The 
Turning (due to release in 2020).

Eat the Sun is a star-studded overview of 
Sigismondi’s photographic and film work. 
Throughout the years, Sigismondi has 
stayed true to her distinctive noir aesthetic, 
pushing boundaries to become one of the 
best visual artists in the industry. 
 

FLORIA SIGISMONDI  
was born in Italy and raised in Canada.  
She now lives between Los Angeles, Toronto, 
and New York City. Sigismondi has distingu- 
ished herself as one of the preeminent 
directors working today, with a surrealist, 
gothic aesthetic that defines her feature 
films, TV shows, and music videos.

 S A M P L E  C O V E R 
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Jornal i: A Disruptive Model 
for Newspapers in the 
Twenty-First Century

To launch a newspaper 
during a financial crisis,  
at a time when print media 
everywhere was strug-
gling—and in one of the 
smallest markets in Europe, 
no less—you must be either 
crazy about newspapers or 
simply crazy. In 2009, despite 
these hurdles, Jornal i,  
or simply i, appeared with  
a splash on Portuguese 
newsstands. Its first editor, 
Martim Avillez Figueiredo, 
said that “an entire genera-
tion of Portuguese journalists 
had been eagerly awaiting 
a project like this.”

1.

Basic Facts
Headquarters: Lisbon, Portugal
Type: National daily
Days of circulation: Monday to Sunday
Format: Small tabloid, stapled, bleed print
Year of foundation: 2009
Founded by: Martim Avillez Figueiredo 
and Sojormedia (Grupo Lena)

CASE STUDY

3.

2.

“One of the great innovations of i is its original content  
structure. Both the newsroom and the consultants who participated  
in its conception agreed on the need to captivate the target audience  
with a unique offering, one free from the traditional sequence  
of thematic or geographical sections.“

1. A special front page of the 
newspaper before the 2009 
Portuguese general election. 
On either side of a yellow 
strip containing the paper’s 
logo, the two leading 
candidates for prime  
minister are displayed in 
caricature—an expressive 
tool i  frequently employs. 

2. The front page of the 
Zoom section. Photo-
comics are a popular 
element of style  
deployed by the paper. 

3. A double-page opening 
of the Radar section, which 
offers short summaries of 
the leading news of the day.

From the start, i grabbed widespread 
attention from both the market, whose response 
exceeded early expectations, and the industry. 
Peter Preston, at the time a columnist with the 
Guardian, described it as “one of the most 
innovative dailies in the world.” The content 
model and design were capable of articulating 
a surprising range of composition off of its 
classical base. As André Macedo, former 
deputy editor and later editor, often says,  
“i is a homage to classic typography and,  
by extension, to classic journalism.”

It was not as if the Portuguese market 
lacked quality journalism. There was (and is) 
Público, the newspaper created in 1989 from 
the remains of Expresso, a weekly that had been 
run by ABC of Madrid and was aimed at the 
same rather conservative market segment. But in 
the summer of 2008 the backers of Jornal i 
realized there was a sophisticated urban news 
audience in Portugal that was not being served. 
The group (consisting of Avillez Figueiredo; 
Javier Errea; Pedro Costa, editor of Região de 
Leiria; and Francisco Santos, administrator of 
that same paper) also agreed that the project 
had to be, by necessity, multimedia. It should be 
built on two pillars: print, to quickly position itself 
in the market, and digital, with a special focus 

on video and social media, which at the time 
were still in their early phases. The plan was to 
create a news brand within two years and then 
incorporate additional products.

To design and develop a newspaper from 
scratch is a thrilling process and, these days,  
a rare privilege. In the case of i, with the immense 
challenges involved, it was even more so. Using 

a range of studies as a guide, the small team had 
to devise a content structure, decide on a format, 
articulate a graphic proposal, recruit staff, and 
come up with a name—all in just six months.

From the start, the journalistic heart of i 
was very clearly conceived. The newspaper had 
to be selective in its coverage, be impeccably 
edited, and offer a product that looked 
 outstanding. “A specialized, generalist news
paper,” as Martim Avillez Figueiredo defined it. 
In this foundational moment, the team focused 
on a few journalistic reference points, 
 particularly urban magazines such as the 
Village Voice, Real Simple, Fast Company, and 
Monocle. The goal was to inform city readers  
in a truly cosmopolitan way, producing both 
breaking news coverage and major political 
and economic reporting, while also tackling 
sports with a smart, narrative approach.

The newspaper hit the newsstands on  
May 7, 2009, the first Portuguese daily to be 
launched in the twentyfirst century. Everything 
about it—fullcolor, able to be printed on the 
bleed, stapled—was highquality and 
 magazinelike, down to the reduced tabloid 
format. It also featured a radically new presen
tation that did away with traditional sections in 
order to better appeal to urban audiences.

One of the great innovations of i is its 
original content structure. Both the newsroom 
and the consultants who participated in its 
conception agreed on the need to captivate the 
target audience with a unique offering, one free 
from the traditional sequence of thematic or 
geographical sections. The design process was 
complex. There was a great deal of backand
forth, changes in sequence, and false starts until, 
finally, the decision was made to organize the 
paper in four zones, each of which is denoted 
with a letter of the alphabet: first, Opiniões; 
second, Radar, an agile summary of the top 
news stories; third, Zoom, an area dedicated  
to the major story of the day; and last, Mais, 
which covers lifestyle, culture, and sports.  
In its initial iteration i also had a weekend 
edition featuring the Reportagem supplement 
with a selection of pieces from the New York 
Times and the magazine Nos.

The color yellow plays an important role in 
i and its use here can be seen as an innovation. 
As Javier Errea put it, “Yellow no longer belongs 
to the populist press: it’s an effective color that, 
when used deftly, has an enormous capacity  
for sophistication.”

Typographically, the project looked  
to the history of journalism. “We wanted to  
use  classical fonts to recreate the look of a 
 traditional daily paper,” Errea explains. In this 
case, it meant using fonts such as Plantin and 

Helvetica on a clear grid layout with no  
dividing lines or unnecessary adornments,  
yet  incorporating a wide range of sophisticated 
details and using a palette of primary colors. 
“Paradoxically, austerity creates the ability to 
achieve visual splendor when that is called for,” 
adds Errea. The Spanish chapter of the Society 
for News Design (SND) selected i as the 
bestdesigned newspaper of 2009, an award  
it won again at later editions of the event.  
At the European Newspaper Awards of that 
year, i was chosen as the best nationally 
 circulated European daily newspaper.  

And in 2011, the SND named it the best 
designed newspaper in the world.

What is truly remarkable about i is seeing 
how excellent journalistic content can be 
 created when two crucial conditions are fulfilled: 
the editorial and graphic teams are aligned;  
and all the editors in the newsroom have a  
visual mindset, coupled with an awareness that 
how news is presented is just as important  
as the news itself. This does not require vast 
resources, something that i has never enjoyed, 
but it does require a commitment to seek out 
imaginative solutions. Over time, deputy editor 
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CASE STUDY

Mohamed Ali
1. – 4. A special edition  
from June 3, 2016, on the 
occasion of the death  
of boxer Muhammad Ali.  
The black-and-white 
photography used here  
is characteristic of the great 
obituaries of Libération  
and aims to lend a certain 
timelessness to the person 
being portrayed.

Special Obituaries

3.

1.

2.

The obituaries in Libération are legendary. When a famous 
person dies, especially an artist, the best front pages in the 
world are those of Libé. On these occasions, the newspaper 
offers a poetic, distinctive portrait. The headline is marvel-
ously paired with the photograph, often in black and white; 
it is a hallmark of the paper that creates poster-like layouts. 
Special obituaries, which are referred to in-house as 
“Nécros,” are not limited to the front pages. In its interior 
pages, Libération does not skimp on space or resources. 
When Mao Tse Tung died in 1976, Chinese characters were 

employed. In 1983, on the death of Hergé, the creator of 
Tintin, the newspaper used images from his comics instead of 
photographs  throughout the entire issue. Similarly, when 
Henri Cartier-Bresson died in 2004, the images of this 
 legendary  photographer filled the pages of that day’s 
 edition. Twenty pages were devoted to Michael Jackson in 
2009. More recently, the deaths of musicians such as David 
Bowie, Prince, and Leonard Cohen have been the occasion 
for extended reporting, combining unique photographs with 
eloquent and poetic writing.

4.

“The black-and-white photography used here is 
characteristic of the great obituaries of Libération and aims to 
lend a certain timelessness to the person being portrayed.”

Libération Focus 4
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Editors: gestalten & Anna Sinofzik
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-954-5

Today, businesses start and end with the  
people. With ever more demands made on 
their creative powers, today’s entrepreneurs 
team up with designers to extend a world of 
customer-led visions into integrated brand 
identities. Merging professionalism with  
playfulness and mission statements with per-
sonal provenance, they draw up meaningful 
visual stories that work. 

Upstart! presents fresh branding concepts 
for spirited companies around the world, run-
ning the full thematic gamut: from modern-
day hemp aficionados and specialist butchers, 
to mezcal virtuosos and restoration experts. 
With a focus on start-up projects, this compi-
lation pairs a survey of perfectly orchestrated 
visual identity designs with in-depth case 
studies that reveal exceptional storytelling and 
the full lifecycle of a brilliant branding system.

“UPSTART! explores how a new generation of 
young businesses across various sectors have 
created their visual identities.” DESIGN WEEK 

These days, business ideas, the customer experience, 
and visual communication are rolled-up into  
one. Upstart! showcases an exciting range of visual 
identities for start-ups and young businesses. 

UPSTART! 

Visual Identities for  
Start-ups and  
New Businesses 

START ME UP!
New Branding for  Businesses
Editors: gestalten &  
Anna Sinofzik
Price: € 39.90 (D) £ 40 $ 55 
ISBN: 978-3-89955-556-1

FIRST THINGS FIRST!
New Branding and Design  
for New Businesses
Editors: gestalten &  
Anna Sinofzik
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-671-1

YOU MIGHT ALSO LIKE

Over recent years, the world of news making 
has dramatically changed. Newspaper Design 
examines the forces that have transformed 
the industry and showcases the best of edito-
rial design in the news context. Following 
the shift to digital, the role of  visual journal-
ists has evolved. As our reading habits 
change, so do the ways in which designers 
deal with typography, grid  systems, and  
illustration in order to tell a story in the most 
engaging way. 

Newspaper Design discusses the dai-
ly  challenges of journalists and editorial 
 designers, and introduces the work of the 
teams behind some of the most influen-
tial newspapers, such as the New York 
Times, The Guardian, and Libération. 
Unique insights from professionals paired 
with outstanding visual examples reveal 
the inner workings of the news industry 
and make Newspaper Design a must-have 
for designers, publishers and journalists. 

JAVIER ERREA  
is director of Errea Communications, presi- 
dent of the Spanish chapter of the Society 
for News Design, and coordinator for the 
Malofiej World Summit, and International 
Infographics Awards.  
 

“Fantastic new book featuring the work and 
thoughts of some of the best designers working 
in news.”  THE GUARDIAN  
 
“A comprehensive look at the changing face of 
newspapers through in-depth case studies and 
insights from leading editorial designers.”   
CREATIVE REVIEW

Newspaper Design showcases the best of editorial and 
graphic design from the most renowned newspapers 
across the world, and proves that skillful news design 
matters more than ever before.

Editors: gestalten & Javier Errea 
Features: Full color, hardcover,  
linen quarter binding,
stitch bound, 288 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D) £ 50 $ 69
ISBN: 978-3-89955-536-3

Editorial Design from the 
World’s Best Newsrooms

NEWSPAPER DESIGN
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LOS LOGOS 8

Editors: gestalten & Jonas Herfurth
Features: Full color, hardcover,  
stitch bound, 400 pages,  
24 × 19 cm, 9 ½ × 7 ½ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-694-0

Editors: gestalten & Nicholas Felton 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 55
ISBN: 978-3-89955-645-2

Editors: Tim Finke, Sebastian  
Manger & Stefan Fichtel
Features: Full color, hardcover,  
stitch bound, incl. free video downloads,  
208 pages, 24 × 28 cm, 9 ½ × 11 inches
Price: € 49.90 (D) £ 50 $ 78
ISBN: 978-3-89955-415-1

PHOTOVIZ 
Visualizing  Information  
Through Photography

INFORMOTION 
Animated Infographics

By: Francesco Franchi & Christian Rocca
Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D) £ 50 $ 68
ISBN: 978-3-89955-631-5

By: Francesco Franchi
Editor: gestalten 
Features: Full color, hardcover,  
stitch bound, 240 pages,  
18.6 × 30 cm, 7 ¼ × 11 ¾ inches
Price: € 49.90 (D) £ 50 $ 78
ISBN: 978-3-89955-468-7

THE INTELLIGENT  
LIFESTYLE MAGAZINE
Smart Editorial Design,  
Ideas and Journalism

DESIGNING NEWS
Changing the World of  
Editorial Design and 
Information Graphics

By: Erling Kagge
Features: Full color, hardcover,  
stitch bound, 192 pages,  
17 × 24 cm, 6 ¾ × 9 ½ inches
Price: € 29.90 (D) £ 30 $ 39.95
ISBN: 978-3-89955-579-0

A POOR COLLECTOR’S  
GUIDE TO BUYING  
GREAT ART

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-920-0

Editor: gestalten & Anna Sinofzik 
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 39.90 (D) £ 40 $ 65 
ISBN: 978-3-89955-581-3

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-695-7

Editors: gestalten & Nina C. Müller, 
George Popov & Anna Sinofzik 
Features: Full color, hardcover,  
stitch bound, 400 pages,  
24 × 19 cm, 9 ½ × 7 ½ inches
Price: € 39.90 (D) £ 40 $ 49.95
ISBN: 978-3-89955-546-2

Editors: gestalten & Antonis Antoniou
Features: Full color, hardcover,  
stitch bound, 224 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 39.90 (D) £ 40 $ 60 
ISBN: 978-3-89955-469-4

Editors: gestalten & John O’Reilly 
Features: Full color, hardcover,  
stitch bound, 400 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 29.90 (D) £ 30 $ 39.95
ISBN: 978-3-89955-587-5

YOU’RE INVITED! 
Invitation Design 
for Every Occasion

THE STILL LIFE
In Product Presentation  
and Editorial Design

VISUAL FEAST
Contemporary Food Staging  
and Photography

LOS LOGOS 7

A MAP OF THE WORLD
The World According  
to Illustrators and Storytellers

ILLUSIVE
Contemporary  
Illustration Part Four

Editors: gestalten & Javier Errea 
Features: Full color, hardcover,  
linen quarter binding, 288 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D) £ 50 $ 69
ISBN: 978-3-89955-919-4

Editors: gestalten & Anna Lena Schiller
Features: Full color, hardcover, stitch bound,  
192 pages, 24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D)  £ 40  $ 55
ISBN: 978-3-89955-656-8

By: Behance
Features: Full color, hardcover, stitch bound, 
288 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 39.90 (D) £ 40  $ 55
ISBN: 978-3-89955-538-7

VISUAL JOURNALISM
Infographics from the  
World’s Best Newsrooms  
and Designers

GRAPHIC RECORDING
Live Illustrations for Meetings, 
Conferences and Workshops

SUPER-MODIFIED
The Behance Book  
of Creative Work

Editors: gestalten & Anna Sinofzik
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 55 
ISBN: 978-3-89955-556-1

START ME UP!
New Branding 
for  Businesses
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21st century luxury is about the interplay between 
cult streetwear brands and elite fashion houses. 
Explore fashion’s transformation for a new generation 
of in-the-know consumers.

Editors: gestalten & Highsnobiety
Features: Full color, hardcover,  
stitch bound, 320 pages,  
22,5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-983-5

R E L E A S E :  O CTO B E R  2 0 1 9

Highsnobiety: Defining  
the Aspirational in the  
Age of Hype

THE NEW LUXURY

YOU MIGHT ALSO LIKE

Highsnobiety, the publication geared at 
culturally-connected, style-savvy, forward-
thinking young men, is seen as a gatekeeper 
to the growing intersection of music,  
fashion, and style. Their latest book seeks to  
define “New Luxury,“ a term that summa-
rizes how streetwear and sneakers have not 
only infiltrated the upper tiers of fashion, 
but became it.

The New Luxury isn’t just about what you 
wear, but also what you know. This book  
provides the foundational knowledge of how 
youth-driven culture and fashion trends 
start from the ground up.

HIGHSNOBIETY  
has become the authoritative publication 
covering forthcoming trends and news in 
fashion, art, music, and culture. With offices 
in Berlin, New York, Hong Kong, London, 
Tokyo, and Los Angeles, Highsnobiety has 
steadily built a strong brand in the online 
fashion and lifestyle world. The site and 
print magazine sit among the most visited 
global sources for inspiration. Innovation, 
progression, and always being several steps 
ahead of the curve, are just some of the 
core values of Highsnobiety.

THE INCOMPLETE
Highsnobiety Guide to  
Street Fashion and Culture

Editors: gestalten & Highsnobiety
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-580-6
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volo etur, nat ape odis se rehendi ius ernatia eo-
ssentem accullorro voluptasse omnimaio. Dolore 
sus il ipsae sum quatent elit ad mo dollore, od 
quodiscim cum nimodio id modis si omnisque 
velendae dolorum et lamet venimol orporestrunt 
es ut fuga. Tisque dipsamus aceaquost optae pra 
quati unt occus, aut ad ut es sitatium aut es do-
luptis atquaes vellitatem qui volorro mil exerum 
faccus etur, sequae eos sitio quassent debitiissit 
aspidi as et eatas aut harum dellitae nos molores 
que volora dolupta quibusapiet endit, cum aut 
pos ent eossequat etur sum ressum ime pedit 
adit, es derro mos si cum eatur, simincium quis 
isque volessumque re landem volut disciur as do-
lent liate por aut poreicid molorep tatusan dip-
sum qui aut autasitior alitatiorate audant.

Debis autatem fugiati arciis qui officta ti-
aecus di doluptatios dolesci que nust occatem 
autenimusae vel exernatius nimo maximin nes-
tio. Aqui bla sandit ex event ilibus exerum harcit 
esto quatis acculpari sa volor moluptatibus ilic-
ita tendiam, sam quodi si cus eate num quis et, 
et everiate reictiatem quam, quam videbis dolut 
quibus aut aute sitiandit accupidus, tem facerit 
aut velluptat es min pra niendi doles aboratem 
fugitaturis invelentio officiistem dit re volestiur, 
cus, ut fugitatest, qui denihic te porum fugitate 
por atusaperum veliate eribus, odit aut late mag-
natis ditinvenda net voluptaspel ipieni voluptur 
mil inumque voluptati simendi sim sinctiatur?

Fugitia volore veniet es porro et ea con pre-
rnati iumquostibus reicata voluptiatem. Ut exces 
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Cum ero ipsum voluptat. Sus dollupt ibusan-
ime con nonsequi dolum verum labor aut quiduci 
quuntot atempor aecatur? Rum assectiam, tent 
hillani musdandunt aut quatquid eum ipsanim 
coratur? Qui torrovidi dolore, erorem res dolorep 
uditio. Itas sed quate laborem que parum num-
que dolorem remolup tatemqui aliqui cuptatur?

Alitist, utecto volumet, sectet pelestia 
culluptatqui saniani magnimusdae nonsequam 
fuga. Ipsam et quos consed moluptatus voluptas 
quia dolorpos errumquis iur? Qui quis esequi 
te molorecea cus doloressit quam ratiore quis 
et volesed unt es exeruptate dolor aliae escidig 
enissitat quas quibusam quam accaesse labore 
quunt quate dolenia eperum fugit, aut etur, tem 
veliquidusam fugiat lame et, offic tem lit aditi-
bust quam ea natet ut in neceaqu isquam culla 

A 1950s colored-pencil packing  
machine in the Faber factory. 

O
pudis dolenis doloratur rerume 
corem etur magnihit quo ellaccus 
simo tem. Ihillab oremos eria volo vo-
lene voluptation eaquiasped untiur? 

Alitissin nossi invendis alitat a volut voluptat utet 
eatur a sum, omnihilliqui volorecab iur, tet landis 
animus, omnietur rehenihic temquid ut voluptat 
vendi con pa cuptas voluptaquo qui con consed 
et modi am, comnistion nim nonsequi cum et 
expligniet harita quas et quis cuptibea aut re, oc-
cus issitiiscid quaeres toressusa verspe voluptae 
sit vel et et facepudio. Nemoluptae. Enduciassi ne 
nimperferit od enditatio molo volumqui cus dolor 
sus mo mil idebit, temquatur, aci qui tem aliquid 
ut aut idignihit, ut od est as dolectes ipsus di del-
itis autem ipit ut invent pero occus ut erferepta 
aut ium etum restibuscia prempel itiatis sequi 
aut id mod ma vendi dollum fugia cus ipit verem 
nonsent rent ligenducit ab imperibus, et voluptas 

volorit, nullent porestia doluptatem ut que la sum 
ea corpori tatatib ustibus eiur, aut lacipsum har-
cidendis magnitiis es eaquatintis dolorum eiciet 
que poribus et odit, te aria ist dolupta pel earum 
vellant iumquatem repe dolestem haribus. Et vol-
loreped quam et volupie ndebitinis es consequae. 
Ta vene resequi sciisque cum doleces sum aliquo 
iliqui voloreptaquo magnis essus re volecto que 
ipitatectur aut et, odist, alignis susanisto bla is il 
illabor essimus audae voloriam iduciis andi vo-

luptatem non plis et ut dolup-
ti asperfe rumquis imperum 
hillaut ommo ent. Efacepuda 
sandelesse simaionseque se 
dolecustist ommos ad eos aut 

etur serferument as enis parcillaces sunte volor-
ibus quas eles ab idest modit eum aut est quibus 
destis millaboribus et velitas imendi comniti vol-
orecullor aut volor sedictatem quatem voloriati 

A silver pocket pencil made in around 1900 
by A.W. Faber. The wooden part could be 
slotted into its metal case to create a con- 
venient writing instrument. 
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Scents are linked with our most cherished 
memories—life without the ability to smell 
is unimaginable. Dive deep into the essentials 
of olfaction; open up the psychology and  
science of smell, discover the key fragrance 
families, and come to understand the histori-
cal and cultural ramifications that make the 
multi-billion dollar perfume industry what 
it is today. 

The Essence reveals the power of scent 
and fragrance to captivate—introducing 
key global locations, from the lavender 
fields of Provence and the laboratories where  
perfumes are created, to incense factories in 
India. The Essence introduces the trailblaz-
ers shaping the future and the vital role 
that technology and scented products will 
play in the 21st century, making the book 
an inviting read for fragrance novices and 
connoisseurs alike, opening up a new and 
fragrant world.

The empire of scent: explore the realm of perfumes, 
smells, and aromatic incense to reveal the enduring 
allure of fragrance.
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How Edison Chen’s 
CLOT Label and 
JUICE Store Took 
Hong Kong’s 
Streetwear Scene 
to the World

Edison Chen got his start as a popular actor in Chinese film, but has 
since reinvented himself as a multi-disciplinary creative with a  
focus on tapping Hong Kong’s global heritage and synthesizing it with 
the global nature of street culture. Through his brand CLOT and  
his chain of stores, JUICE, he’s slowly taking one of the East’s biggest 
empires and infiltrating the West.
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A shipwrecked sailor who washed up  
on the Atlantic coast in the 16th century 
is said to have been the first to set 
eyes on the site of what would become 
Brazil’s biggest, boldest and wealthiest 
city. Today’s visitors to São Paulo may 
arrive in a more leisurely fashion than 
the Portuguese adventurer João Ramalho 
but the city still provokes the same 
feelings of awe that he must have felt  
– albeit for different reasons. 

This business hub of 12 million  
inner-city residents is quite literally 
a concrete jungle. Because for all its 
sprawl, insecurity and urban density, 
São Paulo is surprisingly verdant. Lush 
foliage drips from overpasses, colourful 
birds sit on pylons and the roots of fig 
trees rip through pavements.

But the city means business. In the 
17th century it became a gateway for 
gold exports thanks to the persistence 
of the bandeirantes, a group of bandits 
who found dozens of mines. The money 
raised was invested in vast plantations of 
sugarcane and, later, coffee, transforming 
the metropolis and surrounding state 
into Brazil’s commercial centre and 
attracting a flurry of new residents. Skip 
forward several centuries and little has 
changed: São Paulo is the place to make 
money in Brazil and prices reflect that. 

For all the stock-exchange traders, 
media moguls and tech start-ups, the 
city hasn’t forgotten the importance 
of culture. When coffee was first 
cultivated in the 19th century, out-of-
work immigrants from Italy, Germany, 
Poland and Greece arrived. That was 
followed by a second migration wave in 
the early 20th century, with the arrival 
of Japanese, Arabs and Koreans. Today 
these third-generation communities give 
the megacity a global character. 

São Paulo hosts the second-oldest 
Art Biennial in the world after Venice 
and is home to top museums, cultural 

institutes and theatres. This cultural mix 
is most acute downtown. Until just a 
few years ago the “centro” was largely 
derelict but a major clean-up is taking 
place. A regeneration project is bringing 
an influx of galleries and restaurants to 
the area, helping to rectify decades of 
neglect and show off some of the city’s 
finest monuments to modernism. 

It’s in the newly buzzing city centre 
where chef Mélanito Biyouha runs 
Biyou’Z restaurant, serving dishes “in an 
African way”. There’s a new non-profit 
arts centre called Pivô, countless coffee 
shops and a renovated 13-storey cultural 
institute with a communal rooftop pool, 
the Sesc 24 de Maio. The grime from 
pollution that once covered many of 
São Paulo’s beautiful, but neglected, 
buildings is being removed.

The city’s plans have nevertheless 
sparked debate about whether urban 
development should aim at gentrification 
or help the growing number of people 
who are forced to live on the street and 
in the outskirts of the metropolis. “Since 
the clean-up began, hundreds [of the 
poor] are being forced back out onto the 
street,” says academic Milena Durante.

Outside the centre, the city is trying 
to open up its urban landscape. A 
15-year transport scheme to construct 
cycle paths, lower speed limits, expand 
pavements and occasionally shut off 
roads entirely is well underway. Paulista 
Avenue and the Minhocão, two major 
arteries, are pedestrianised on Sundays 
(the latter closes to traffic at night too). 
Since 2013, 460km of bicycle paths have 
been built. 

São Paulo makes most other cities 
feel like little villages. It’s huge, the social 
disparities are wide and the hardships 
can be extreme. But it’s the chaos among 
the culture, the energy in the opulence 
and the greenery amid the crowds that 
make Paulistanos feel utterly alive. 

18. Take the middle ground 
São Paulo
Downtown may be safe again but  
not everyone likes how it happened.

Chapter 1
Cit ies in focus

Taming a megacity (clockwise 
from top left): Towers as far as 

you can see; Sesc 24 de Maio is in 
a converted downtown department 
store and has a pool (see overleaf), 
art gallery and free dental service; 

the Minhocão Park is an urban scar 
that’s normally packed with cars 
but at night, and on Sundays, it’s 

handed over to pedestrians  
who are short on public parks; 
Galeria do Rock, built in the  

1960s, in Centro
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Chapter 5
Urban heroes

Citizen volunteers
Just for the love of it

3. 
Emergency Response Team
Wellington

New Zealand’s capital city is 
precariously positioned near two 
tectonic plates and surrounded 
by ocean. Each week, groups of 
volunteers train in casualty welfare 
and search and rescue. Started by 
residents in 1971, the Wellington 
Emergency Response Team, funded 
by the city council, is part of the 
first line of response in a disaster.

7. 
White Hat Volunteers
Calgary

Whether you’re returning home  
or visiting a place for the first time, 
the airport is often your welcome 
to a city. Calgary’s White Hat 
Volunteers, a group of cowboy hat-
clad seniors who traipse through 
the airport offering directions, not  
only provide a valuable service but 
are also the perfect ambassadors  
for the city.  

4. 
Green Bird
Tokyo

Alongside the Goth-Lolis, Forest 
Girls and other fashion tribes that 
parade around Omotesando there’s 
a group in green bibs, holding 
metal tongs and plastic bags. These 
are the Green Bird volunteers, a 
litter-collecting non-profit set up 
in 2003. The initiative has spread 
across Japan and further afield to 
Paris, Boston and Singapore. 

8. 
Joy 94.9
Melbourne

Independent radio station Joy 94.9 
has built a solid reputation while 
being run almost exclusively by 
volunteers. Its success is down to its 
identity as a true representative of 
its listeners: the lgbt+ community. 
Melbourne has long been known as 
a progressive city and Joy has been 
a big part of that since hitting the 
airwaves in 1993.

5. 
Sidewalk Talk
San Francisco

It’s a Friday evening and two rows 
of chairs are facing each other in 
a square in the Financial District. 
What looks like a speed-dating event 
is in fact an outpost for Sidewalk 
Talk. In 2014, two therapists 
gathered 26 colleagues to provide 
free one-on-one listening sessions. 
By 2018 the project had 700 
volunteers in 19 cities worldwide.

1. 
Cuerpo de Bomberos
Santiago

In the Chilean capital, firefighting 
is farmed out to volunteers. The 
Cuerpo de Bomberos de Santiago is 
mostly funded by private donations 
and, while the drivers, cleaners and 
office workers are paid, firefighters 
do the job for free. Volunteers work 
nights at firehouses, enjoying a 
tradition-rich environment between 
emergency calls. 

10. 
Neighborhood Watch
New York

This community-driven watchdog 
was founded in the wake of a 
murder in Queens in the 1960s. 
Residents and shop owners 
are the eyes and the ears of a 
neighbourhood and report any 
suspicious behaviour to local 
law enforcement. It’s proven an 
effective means to reduce crime 
and has since gone global.

6. 
Surf Life Saving Australia
Sydney

Helping professional lifeguards 
patrol 21 Sydney beaches is  
a brigade of volunteers from  
the Surf Life Saving Club,  
which was founded in 1907.  
The lifesavers in their iconic  
yellow-and-red caps help to keep 
the beaches safe and dedicate  
their Saturdays to training the  
next generation of lifesavers. 

2. 
GoodGym
UK

GoodGym’s programme is as 
heartwarming as it is healthy. 
Volunteers combine exercise with 
efforts to help the community, 
capping off 5km sprints with visits 
to a pensioner’s house to help with 
the gardening. The programme 
kicked off in 2009, when founder 
Ivo Gormley began doing odd jobs 
for a pensioner after his own jogs.

9. 
Paseo Nocturno
Mexico City

Every Wednesday since 1998, 
cyclists have been gathering at 
21.00 at Mexico City’s El Ángel 
de la Independencia monument to 
pedal around the city. The Paseo 
Nocturno (Nocturnal Promenade) 
encourages cycling in a traffic-
choked city. Its volunteers fill in  
as mechanics and ushers to make 
sure no one gets lost along the way.

For a city and its services to run smoothly, it’s imperative to have a 
forward-thinking government willing to invest in smart healthcare and law 
enforcement programmes. Development from the private sector can also play 
a part in transforming pockets of rundown areas into bustling and friendly 
neighbourhoods. Yet the buck doesn’t stop there. As citizens we must ask what 
we can do for ourselves and our communities. Here we take a look at the 
volunteers helping to improve their cities, from saving lives to collecting litter.    
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Hiroki Nakamura is attracted to powerful items. 
Things made to stand the test of time—and 
trends. As a teenager, he wasn’t really interest-
ed in designer products, but utilitarian items. 
He remembers his first backpack being used 
for school field trips as well as some of the 
brands of his youth, like Eastpak and Outdoor 
Products.

“To me, and then to many kids then, 
we were so into it not just because it was trendy; 
I think it was because those items were designed 
for a reason. There’s some strong substance in 
the product. I guess that’s why we were all at-
tracted to those items. Not just mountaineering 
items, but military items, and in the men’s casual 
world, we were always fascinated by those utility 
products,” he says.

Nakamura points out that, in Japan, 
there was a movement that championed 
Americana in the ‘60s and ‘70s. Heavy-duty 
items like down jackets, down vests, and other 
mountaineering gear were gaining ground 
among Japanese fans who wore them on the 
sidewalks, instead of on the trail. By the time he 
was 14—around 1984 or 1985—Nakamura had 
fully subscribed to the notion of wearing out-
door clothing and accessories as items of 
self-expression. It’s an interest he fueled through 

VISVIM
A Japanese label known 
for modern goods  
with a lasting vintage  
appeal, designer  
Hiroki Nakamura first  
fell in love with  
outdoor-oriented gear  
as a teenager, a passion 
that has remained  
with him. It’s what  
inspires some of visvim’s 
most enduring pieces,  
like the hiking-influenced 
Ballistic Backpack  
and the sneaker-moccasin  
hybrid FBT.

copious amounts of research, continuing to 
build his knowledge base.

“I was not interested in any fashion 
designer’s items. I was more into utility items. 
That was the kind of thing I was interested in 
when I was a teenager. I would start researching 
outdoor gear, climbing gear. I was really inter-
ested in the performance side of it. To me, 
there’s a pureness to it, you know? There’s an au-
thentic feeling to it. I think when people design 
for a reason, or they focus on some purpose 
when they design, the output has some sort of 
feeling like that—the pureness,” he adds.

When Nakamura talks about product 
and design, terms like “power” and “purity” recur. 
It’s as if he’s not just looking for the utility of an 
item, but also its soul that carries the authenticity 
forward. While pragmatism does play a part, so 
does a unique sense of luxury. But visvim’s 
clothing wouldn’t define “luxury” in the aspira-
tional sense, but rather in the sense of quality 
goods that look like they will last forever.

“I wanted to focus on the everyday. 
Items I want to wear every day, not just for the 
look of it. I needed to make really comfortable 
shoes. I needed to design a comfortable back-
pack for everyday life. Not for going to the 
mountain, but maybe you have to put in a lap-
top. Then, it has to look good.”

Take visvim’s Ballistic Backpack, for 
example. Based on traditional hiking-inspired 
styles, it adds an extra layer with the addition of 
upscale materials like bison leather and, at the 
bottom, high-end suede. But it isn’t meant to be 
precious, rather it’s meant to look better with 
use. Purchasing one of visvim’s products is just 
the start of a longer relationship with its 
offerings. 

“When I design a backpack, it has to 
be true to everyday life. I really like the idea of a 
waist harness. It’s cool, but you don’t really need 
a gigantic one. I think at the beginning of my 
Ballistic Nylon Backpack, it had a bigger har-
ness. I use it, but when you go on a crowded 
train, you don’t really need a giant harness, you 
know?”

Some of the notions Nakamura keeps 
in the back of his mind recall the cerebral ap-
proach of avant-garde fashion designers. But 
instead of broad strokes like silhouettes, cultural 
zeitgeists, and the overarching lifestyle of his 
consumers, Nakamura considers the little de-
tails: Construction, comfort, utility, and the sort 
of je ne sais quoi bells and whistles that sepa-
rate his work from the pack. Although visvim 
does employ traditional techniques and numer-
ous artisans who specialize in intricate embroi-
dery and dyeing methods, using items like 
crushed cochineal beetles, it’s equally import-
ant for Nakamura to bring something new to 
the table as well.

“It has to make sense to your life or my 
life. As a designer, this is our role, to design 
something that makes sense every day. Even 
though I love old, vintage stuff, that stuff was 
designed or made for then—maybe a hundred 
years ago or something. I really want to bring 
back something I feel from the past, but the 
things I design right now have to make sense 
now, and it has to be cool now.”

visvim designer Hiroki Nakamura has a keen eye for craft, 
construction, and materials of the utmost quality.
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mountain, but maybe you have to put in a lap-
top. Then, it has to look good.”

Take visvim’s Ballistic Backpack, for 
example. Based on traditional hiking-inspired 
styles, it adds an extra layer with the addition of 
upscale materials like bison leather and, at the 
bottom, high-end suede. But it isn’t meant to be 
precious, rather it’s meant to look better with 
use. Purchasing one of visvim’s products is just 
the start of a longer relationship with its 
offerings. 

“When I design a backpack, it has to 
be true to everyday life. I really like the idea of a 
waist harness. It’s cool, but you don’t really need 
a gigantic one. I think at the beginning of my 
Ballistic Nylon Backpack, it had a bigger har-
ness. I use it, but when you go on a crowded 
train, you don’t really need a giant harness, you 
know?”

Some of the notions Nakamura keeps 
in the back of his mind recall the cerebral ap-
proach of avant-garde fashion designers. But 
instead of broad strokes like silhouettes, cultural 
zeitgeists, and the overarching lifestyle of his 
consumers, Nakamura considers the little de-
tails: Construction, comfort, utility, and the sort 
of je ne sais quoi bells and whistles that sepa-
rate his work from the pack. Although visvim 
does employ traditional techniques and numer-
ous artisans who specialize in intricate embroi-
dery and dyeing methods, using items like 
crushed cochineal beetles, it’s equally import-
ant for Nakamura to bring something new to 
the table as well.

“It has to make sense to your life or my 
life. As a designer, this is our role, to design 
something that makes sense every day. Even 
though I love old, vintage stuff, that stuff was 
designed or made for then—maybe a hundred 
years ago or something. I really want to bring 
back something I feel from the past, but the 
things I design right now have to make sense 
now, and it has to be cool now.”

visvim designer Hiroki Nakamura has a keen eye for craft, 
construction, and materials of the utmost quality.
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Street fashion and their urban culture have 
come a long way from humble beginnings in 
the 90s. From disparate local scenes in Japan, 
Europe, and the US, the youth-driven move-
ments of hip-hop, punk, and skateboarding 
have  finally infiltrated high fashion. 

Brands are now eager to collaborate with 
the icons of music and art who are leading 
this creative crossover. Customers will stand 
in line for hours to be the first to own exclu-
sive pieces designed by the likes of Pharrell 
Williams, Kanye West, and Tom Sachs. 

Lifestyle publication Highsnobiety is at 
the forefront of this global phenomenon. 
The Incomplete immortalizes the stories of 
brands ranging from Supreme to COMME 
des GARÇONS. Alongside the most influen-
tial designers and tastemakers, Highsnobiety 
highlights the pieces and brands in men’s 
fashion which have stood the test of time. 

“You should probably be holding on to your 
Supreme hat as you read it.”  

BBC CULTURE ONLINE 
 

“The guide gives equal weight to hip-hop style 
mavericks, like ASAP Rocky and Pharrell 
Williams, and the fashion designers they 
inspire. In 2018, you can’t talk about one 
without the other.”  

THE NEW YORK TIMES 
 

“The cool book highlights the designers and 
tastemakers that matter, such as Virgil Abloh, 
Raf Simons, Kanye West and Takashi Murakami.” 

ELLE

Men’s style has come a long way from sneakers and 
hoodies; it has never been more dynamic or multi-
faceted. The Incomplete is your compass to navigate the 
most iconic brands and the most desirable accessories.

Editors: gestalten & Highsnobiety
Features: Full color,  
hardcover, stitch bound,  
multiple paper stocks, 320 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-580-6

Highsnobiety Guide to  
Street Fashion and Culture

THE INCOMPLETE THE MONOCLE GUIDE TO 
BUILDING BETTER CITIES

By: Monocle
Features: Full color, linen  
hardcover, stitch bound,  
multiple paper stocks 
320 pages, 20 × 26.5 cm,  
8 ¾ × 10 ½ inches
Price: € 45 (D) £ 40 $ 60 
ISBN: 978-3-89955-503-5

Ever since its launch in 2007, Monocle 
has been passionate about improving our 
 cities. Each year it compiles a Quality of 
Life Survey, which names the top 25 cities 
to call home. Across the issues it has inter-
viewed the most productive mayors, looked 
at the metropolises putting pedestrians first, 
and met the people making room for parks, 
both pocket-sized and plush. In this impor-
tant book, the magazine’s editors unpack 
what makes a great city, and how to fix one 
that’s flagging. How do you fashion your 
own High Line, create the most  covetable 
housing, or transform a grimy  river into  
a glistening asset? Beautifully shot and 
 illustrated, this is a book that takes the 
urbanism debate away from city hall and 
explains what’s needed in ways that will  
inspire us all.

“A collection of ideas and projects that are 
shaping cities for the better around the world” 
ARCHITECTURE.AU 
 
“An informative, accessible glossary of what’s 
happening in the world’s cities, one that aims 
to inspire all people to play a part in shaping 
their city.”  
HOUSES 

What makes a great city? What are the world’s  
most livable cities? In this book, Monocle reveals  
what makes a Metropolis tick.
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 Eating and drinking / Hotel restaurants

1
Mandarin Oriental, Hong Kong
Old-school supper

Hong Kong Island’s oldest five-star hotel has 
plenty of decorated restaurants. For a taste of the 
city without scrimping on the haute cuisine head 
to Cantonese restaurant Man Wah on the 25th 
floor, which has been steaming classics since 1968. 
The views are stunning and few menus deliver 
more of what this city does best per mouthful. 

If you want a dollop of the city’s colonial past 
sample the fish and chips at The Chinnery or set 
sail for the Clipper Lounge if you think buffets are 
best. Wash it all down with drinks at Captain’s Bar 
– an institution that mixes it up until late. 
5 Connaught Road
�852 (0)2522 0111
mandarinoriental.com

3
Bauer Venezia, Venice 
Sea change

Among Venice’s grand palazzos, the fascist-era 
modern façade of the Bauer’s Campo San Moisè 
entrance stands out. The 18th-century building 
first opened as a hotel in the 1880s but in the 
1940s a new modern wing was built (the side 
facing the Grand Canal still boasts a Byzantine-
gothic exterior). Inside is a sleek marble lobby 
and sumptuous staircase, while outside there are 
canalside tables at which to enjoy a drink. 

Guests have access to Settimo Cielo (Seventh 
Heaven), the highest terrace in Venice, where 
breakfast is served against a breathtaking backdrop.
1459 Campiello San Moise 
�39 041 520 7022 
bauervenezia.com  

2
Soho House Berlin, Berlin 
Haus rules

This 1920s Bauhaus building, designed by Georg 
Bauer and Siegfried Friedlander, has been both 
a department store and the headquarters of the 
Communist party’s Central Committee. Since 
2010, it’s been home to Soho House, with 65 
rooms and 24 apartments, a gym, a rooftop pool, 
the art deco-style Club Bar and two restaurants, 
which serve US and Aegean dishes respectively. 

The Venetian restaurant Cecconi’s, with its 
open-plan kitchen, is open to non-members and 
serves seafood specialities and handmade pasta. 
The weekend brunches are an understandable hit.
1 Torstrasse  
�49 (0)30 405 0440
sohohouseberlin.com

Eating inn 
Hotel restaurants
We’re sticklers for a square meal: 
hearty, honest, minus the fuss and 
foam, and in a smart setting. And as 
competition in the industry stiffens, 
restaurants attached to hotels are  
luring in punters. 

Yes, there’s still room in our  
roundup for the independent pension 
that’s serviced family bashes for 
generations but what about the Hong 
Kong buffet that’s perpetually stocked? 
And the ideal Harbour-view pub lunch 
in Sydney or terrace for breakfast in 
Merano? Read on for our list of spots in 
which to refuel, catch up with a contact 
and kick back with old friends. 

And should you over-indulge and 
need a lie-down, you won’t have far  
to go. Let us show you to your table.
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 Setting up shop

1
Spot a niche 

There are plenty of reasons to be optimistic about the future of physical retail 
but starting up won’t be an easy ride. Remember: the fact that something hasn’t 
been done before doesn’t mean it should be done now. Rethinking what shops 

do is good; having to draw on the excuse that you’re “ahead of your time” if you 
fail isn’t – subject your ideas to scrutiny before you commit. 

3
See change

Think about how the area is evolving. Is your patch promising enough to 
support a specialist business or will it be overrun with the wrong brands by the 
time you open? Does your new berth need a wild-yeast bakery when there’s a 

hypermarket mooted to open? Take a gamble on side streets, underserved ’hoods 
and the up-and-coming rather than been-and-gone corners of commerce.

2
Crunch the numbers

Is it better to talk to the bank manager or save for yourself? Your own 
circumstances will dictate this but there are a few rules of thumb. Be careful 
about giving away equity too early (there may be several rounds of funding, 

after all). Enquire too about your options. Might the developer cut you a deal to 
attract the right crowd to their gleaming (but as of yet empty) new precinct? 

20 steps 
So, you’re thinking of stepping out on your own and opening a magazine shop 
or rethinking the record store? Whatever your plans, we’ve shopped around for  

a few time-tested tips on setting up your stall.
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 Monocle 100 / Design and homeware

Tile and tableware manufacturer 
Heath Ceramics has been a 
northern Californian staple 
since the 1940s, even catching 
the eye of Frank Lloyd Wright, 
who selected its dinnerware for 
some of his projects. In 2003, 
husband-and-wife team Robin 
Petravic and Catherine Bailey 
took over the business and 
expanded Heath beyond the 
original tile factory in Sausalito. 

Today, Heath – which is still 
made in California and counts 
as the third-largest dinnerware 
producer in the US – has an 
urban factory and shop in San 
Francisco’s Mission district 
(pictured) complete with an 
excellent newsstand, as well as 
a further Ferry Building branch 
and a Los Angeles showroom 
and pottery studio. “We want to 
connect and have an experience 
that is not just about shopping,” 
says Petravic. 

Producing tiles, mugs and 
more, Heath has collaborated 
with everyone from local food 
trailblazer Alice Waters to Artek 
– with which it produced a tea 
trolley and a set of stools. As 
always, the connection to the 
story, design and production is 
key. “There aren’t a lot of places 
like Heath,” adds Petravic. And 
he’s right. 
2900 18th Street, 94110
11 415 361 5552 
heathceramics.com

In numbers
1948 founded
1959 original Sausalito factory built
200-plus staff

47
Heath Ceramics 
San Francisco
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 Why we should buy into retail / Three countries that know how to sell

Lessons learned

1. The US is unapologetic about its love of doing 
everything on a larger scale. It might seem greedy  
to create a department store the size of a small town, 
filled with everything from high fashion to fine dining, 
but America knows the value of indulgence and  
one-stop convenience – after all, retail is oftentimes 
about letting loose.   

2. Provenance is becoming a more significant part of 
retail in the US, and transparency in manufacturing 
and sourcing materials from nearby producers are 
some of the ingredients in this new, conscientious 
movement. With the finished product in hand, not 
only can you trace its “Made in USA” journey but you 
can be sure that it has stimulated a network of local 
makers and retailers along the way. 

3. When it comes to retail, the American Dream is more 
real than reverie – there is an appetite and demand  
for quality wares across the entire nation. And while  
in most countries the best shops tend to stick to  
the capital, the US is a land of opportunity. Why  
be another florist in New York when you could find  
an equally astute and sizeable audience in San Diego 
or Maine?  

This page: Heath Ceramics 
in San Francisco is the 

paradigm of conscientious 
retail in the US; patrons 
can see how the brand’s 
handsome ceramics are 
made before taking their 
pick in the showroom. 
Right: Greer, Chicago, 
stocks fine stationery 

and memorabilia – the 
charming Remington Rand 

typewriters are, sadly, 
not for sale – that nod to 

America’s literary tradition 

Over the past decade, Monocle editors have 
been writing about—and staying in—plenty 
of hotels. They’ve put to the test everything 
from cosy inns in the backstreets of Beirut, 
to cutting-edge offerings from international 
brands in New York, Tokyo, and beyond.  
At the heart of everything has been one guid-
ing principle: to find stop-ins that get the 
simple things right and understand the value 
of thoughtful hospitality. 

In this book, Monocle reveals not only its 
100 favourite hotels, but also how you could 
start number 101 on its list with a wealth 
of advice and insight into what owning 
and running a perfect establishment in-
volves. From stunning photography and 
illustration, to snappy essays and sharp 
 observations, The Monocle Guide to Hotels, Inns 
and Hideaways delivers a complete review of 
everything from escapists’ boltholes to third 
spaces for entrepreneurs. 

“Monocle’s manual suits vacationers and 
hoteliers.” BELLE
 
“Not only aimed at those who are taking  
a vacation, but also at all the entrepreneurs  
who wish to create a high-end facility.”  
DHD, HOTEL DESIGN DIFFUSION

In this book, Monocle will tell you where to find  
a top hotel—and also how to design or run your  
own. Both inspirational and packed with insight,  
it is a must-have guide for the globally minded.

By: Monocle
Features: Full color, hardcover,  
stitch bound, multiple paper stocks,  
304 pages, 18 × 23.5 cm, 7 × 9 ¼ inches
Price: € 35 (D) £ 35 $ 50
ISBN: 978-3-89955-952-1

THE MONOCLE GUIDE TO  
HOTELS, INNS AND HIDEAWAYS

Monocle’s latest book unpacks what makes a perfect 
shopping experience and offers tips on how to launch, 
design, and run your own store. A must-have guide.  

By: Monocle
Features: Full color, hardcover,  
stitch bound, multiple paper stocks,  
304 pages, 18 × 23.5 cm, 7 × 9 ¼ inches
Price: € 35 (D) £ 35 $ 50
ISBN: 978-3-89955-967-5

THE MONOCLE GUIDE TO  
SHOPS, KIOSKS AND MARKETS

Since launch, the retail world has been one 
of the pillars of Monocle’s editorial coverage. 
This is a must-have guide for anyone in the 
industry—from the independent boutique 
owner to the shopping-mall—but, equally, 
for anyone who enjoys a bit of retail therapy. 
We unpack what makes a perfect shopping 
experience and offer tips on how to launch, 
design, and run your own store. Through 
interviews, in-depth reports, essays, insight 
and opinion, we explore the state of the high 
street, and make a case for why bricks-and-
mortar shops are resolutely here to stay.

WHAT TO EXPECT

• Our favorite 100 shops.
• The ideal high street, market, kiosk,  
  and shopping mall.
• Advice on starting out.
• Essays: why we all love stationery  
  shops, the perfect staff-to-customer  
  ratio, and more.
• The shuttered shops we wish still existed.
• Interviews with the industry’s  
  key players.
• Three countries that make selling  
  look simple.
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The details

Architect: Ricardo Bofill
Year built: 1975
Number of apartments: 446

Communal facilities: Two pools, 
ping-pong tables, a summer cinema 
in the central patio and a modest  
library, plus a clutch of bars and 
shops line the exterior.

Key materials: Cement and ceramic 
tiles. The building’s structural lines 
resemble a distorted Rubik’s Cube. 

Why we’d live here: The considered 
use of light and space, the acoustic 
design and the neighbourly charm are 
conducive to peaceful co-existence. 

01
Communal ping-
pong table on 
ground floor
02
Small section  
of the façade
03
rooftop pool
04
one of many
adjoining 
walkways 
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High-rise
Walden 7

Chapter 02
The residences

•
Grow your  
own home
Global
•
Preface
‘Playing house’ is one of the more fun adult games. 
But furnishing a home from scratch is a gradual 
process and after you’ve bought a property your 
budget may not stretch to your dream collection. 
But it is important to dream. Here’s our inventory 
of things we’d pick to transform a house into a 
proper home. 

•

01 Mesa kitchen by Alfredo Häberli for Schiffini. Combining 
wood, ceramic tiles and metal, this 21st-century take on the rustic 
farm kitchen is giant, tactile and built to last a lifetime or two. 
schiffini.com

02 A round-edged dining table by Ercol. Round edges are more 
friendly for dining and this Ercol table has a handy butterfly 
extension leaf for when 15 friends drop by instead of five. 
ercol.com

03 Garten chairs by Thonet. We’ve opted for these indoor/
outdoor chairs by Thonet, which avoid the formal chintz of an 
upholstered dining chair but are far more comfortable than a 
backless stool. 
thonet.com

04 Inga Sempé’s w103 lighting for Wästberg. A perfect option 
for over-the-kitchen-table lighting which should (always) be 
dimmable. It provides a neat talking point for tricky dinner guests. 
wastberg.com

05 Hakusan and Hasami crockery with Plus Minus Zero 
appliances. If tableware and appliances are going to be on  
show, they have to be beautiful. Our crop is from Japan; sensibly 
sized appliances by Plus Minus Zero sit with delicate porcelain 
from Kyushu. 
hasamiyaki.jp; plusminuszero.jp; hakusan-shop.com

01 A handmade, leather-upholstered sofa by Osaka-based furniture firm Truck.  
Though we’d normally opt for wool or cotton upholstery, getting comfortable on this  
sofa is more like sitting on a cloud than a cheap rented car seat. 
truck-furniture.co.jp

02 838 Veliero bookcase by Franco Albini for Cassina. This is an heirloom piece, a feat  
of engineering in glass and brass that acts as showstopper and room-divider in one.  
cassina.com

03 Pelican chair by Finn Juhl in grey wool. As much a sculpture as a piece of furniture,  
this chair is perfect for curling up with a good book beneath the adjustable floor light  
by Santa Cole. 
finnjuhl.com; santacole.com

04 Wooden lamps by Bunaco and a smattering of cushions by Svenskt Tenn. Large  
spaces are easily divided into more manageable nooks with soft table lights. We favour  
Bunaco for its natural, woody glow. Similarly, bursts of colour from Svenskt Tenn’s  
ageless fabric prints will do the trick nicely. 
svenskttenn.se

05 A handmade woollen rug by Kasthall. Though underfloor-heated wood will never  
leave your toes chilly, a beautiful big rug is good for breaking up the expanse. 
kasthall.com
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Living

Our living room is long and 
open but divided into zones 
with different functions. 
An oak floor, preferably by 
Danish firm Dinesen, is easy 
to keep clean and gets better 
with age. A mix of natural 
materials – leather, cane, 
wool, wood, brass and the 
odd bit of greenery – makes 
the space feel human. A 
range of heights prevents 
it feeling sterile. A wood-
burning stove at the heart 
provides warmth and scent 
to fill the house. There’s 
ample room to entertain 30 
for festive drinks, but you 
never feel lonely if it’s just 
you and the cat.

Kitchen

When it comes to 
entertaining we prefer 
cosy kitchen suppers 
over stuffy, stiff white-
tablecloth dining. That said, 
our kitchen is a bit of a 
performance space and it’s 
access all areas. Everything 
is on show – handy when 
it comes to reaching for a 
utensil or when guests help 
empty the dishwasher. In 
summer, patio doors open 
to the terrace, doubling 
the size of the room. It’s 
not a precious space; it’s 
somewhere that instantly 
conveys the love of good 
food, hospitality and taste to 
anyone who drops by.

1

1

2

3

3

4 5

5

4

2

perfect home
Essentials for furnishing from scratch

08
Home
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food retailers

“We decided to position our 
lives around food,” says Merlin 
Jones, who co-founded General 
Store with his wife Genevieve 
Schiffenhaus (both pictured) in 
2012. After quitting their jobs, 
the pair spent a year learning 
to make cheese and bake bread 
before starting the independent 
shop in Peckham, a now-thriving 
pocket of southeast London. 
“We opened the shop to bring 
our appreciation and experience 
of food production into a retail 
environment,” says Jones. 

The seasonal offerings lining 
the shelves are mostly sourced 
from the UK and Europe and are 
chosen with accessibility in mind. 
“We want people to be able 
to cook a meal with what they 
buy,” says Schiffenhaus. Some 
products – such as smoked fish 
from north London’s Hansen & 
Lydersen – have a short journey 
to the shop; others, including 
the hazelnut chocolate spread 
from Piedmont, have further to 
travel. And with each passing 
year, Jones and Schiffenhaus put 
more time into finding standout 
items. “This process really takes 
patience,” says Jones. 

Yet the best thing about 
running the shop, according to 
Jones, is getting to know people 
in the neighbourhood. “The 
vast majority of our customers 
reside locally and are repeat 
weekly customers; they are our 
lifeblood.” — (m)

General Store, London
Community service

Open 
Wednesday to Sunday

Contact 
174 Bellenden Road
+44 (0)20 7642 2129
generalsto.re 

Go for 
La Grotta ice cream
Rollright cheese from Oxfordshire
Bray’s Cottage pork pie
Piedmontese hazelnut chocolate spread
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•
Making a 
statement 
from head 
to toe
Global
•
Preface
When it comes to ‘better 
living’ in the often ephemeral 
world of fashion, may  
we suggest a few staples  
that will stand the test of 
passing seasons? 

•

02
Fendi
Rome

The right accessory can not only complete a look but also allow you to dress up the low-
key, when all you want to do is pull on a favourite T-shirt and some Edwin jeans. Fendi’s 

1920s-inspired slip-on bangles in pop colours are the perfect all-round solution.
fendi.com

01
Kaneko Megane

Fukui

Who wants to be poking contact lenses in their eyes? Relax, enjoy your dodgy eye-
sight; people look better in specs. But choose wisely – this pair is handmade in Japan by 

Kaneko Megane and offers the right blend of aestheticism and functionality.
kaneko-optical.co.jp

fashion
Eight pieces

05
style

000

Style leaders
Global

Chapter 01
How to GOVErN

Writing about a leader’s dress sense can, 
at fi rst glance, appear superfi cial. Surely 
it’s the substance of a politician, not his 
or her style, that really matters? To an 
extent, yes. But a leader’s appearance can 
give a good indication of the message that 
he or she is hoping to put across. Think 
of Alexis Tsipras’s refusal to wear a tie, 
Vladimir Putin’s refusal to wear a shirt 
or, God forbid, Tony Abbott’s refusal 
to wear anything more than a pair of 
tight budgie-smugglers. Each one sends 
a message: I’m diff erent; I’m hard; I’m 
younger than the other guy.

Clothes can show whether leaders 
remain true to their roots or somewhat 
aloof, see themselves as military types or 
democrats, and whether they want to be 
seen as dull and dependable or a bit of a 
show-off . Here comes the catwalk. — (m)

Abdel Fattah el-Sisi
Egypt

It’s the sunglasses that make this outfi t. Military 
uniform? Well, you’d expect that from a fi eld 
marshal. The impressive-looking medals? This 
is a man who’s been around a while. But the 
sunglasses? That extra touch takes El-Sisi from 
mere defence minister to full-on “I’m in charge” 
dictator. It was El-Sisi’s outfi t – not his words – 
that signalled that Egypt’s Arab Spring was over.

Hassan Rouhani
Iran

A graduate of the conservative seminary at 
Qom, wearing the robes of a mid-ranking 
Shia cleric, Rouhani is an unlikely looking 
moderate. But then the term “moderate” is 
relative; this is Iran, after all. The carefully 
maintained full beard adds to the image of 
a man deemed conservative enough to be 
allowed to run for president.

Kim Jong-il
North Korea

Throughout his 17-year reign as Dear Leader, 
Kim Jong-il was the worst-dressed man in North 
Korea. Whatever the occasion, Kim insisted on 
wearing what can best be described as a Stalinist 
pantsuit. It was an outfi t that proclaimed him 
to be a man of modesty; in its throwback to the 
1970s it was also a symbol of Kim’s stubborn, 
unyielding resistance to change.

Narendra Modi
India

As the leader of the right-wing Hindu nationalist 
Bharatiya Janata party, Modi’s fashion choices are 
never incidental. His love of a kurta – a garment 
made in India and worn by rich and poor alike – 
references nationalism and his humble beginnings 
as a tea-seller. The cotton khadi fabrics he often 
wears are rich with symbolism that stretches back 
to Mahatma Gandhi.

Angela Merkel
Germany

Female leaders often face criticism for their 
outfi ts that their male counterparts rarely 
have to deal with: if Barack Obama were to 
wear the same two suits all the time no one 
would comment but if Hillary Clinton did 
then… Angela Merkel’s wardrobe refl ects 
her style of leadership: sensible not showy, 
dependable not distracting. 

Angela Merkel
Germany

Female leaders often face criticism for their 
outfi ts that their male counterparts rarely 
have to deal with: if Barack Obama were to 
wear the same two suits all the time no one 
would comment but if Hillary Clinton did 
then… Angela Merkel’s wardrobe refl ects 
her style of leadership: sensible not showy, 
dependable not distracting. 

Hassan Rouhani
Iran

A graduate of the conservative seminary at 
Qom, wearing the robes of a mid-ranking 
Shia cleric, Rouhani is an unlikely looking 
moderate. But then the term “moderate” is 
relative; this is Iran, after all. The carefully 
maintained full beard adds to the image of 
a man deemed conservative enough to be 
allowed to run for president.

give a good indication of the message that 

A GuIDE TO SENIOr CHIC 
Whether it’s fl owing robes, wraparound shades or a pensioner suit that could have been 
bought in a 1970s catalogue, what a head of state wears says much about their style of 

leadership. For a president or prime minister, clothing really can be political.
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José ‘Pepe’ Mujica
Uruguay

No politician pulls off  the “man of the people” 
look as well as Mujica, president of Uruguay 
between 2010 and 2015. Always tieless, often 
wearing a woolly cardigan, Mujica’s wardrobe 
refl ected his frugal living. He shunned the 
presidential palace in favour of his farm and drove 
a VW Beetle. His style was more infl uential than 
his substance: his policies have had far less impact.

Shinzo Abe
Japan

He is the most radical, interesting and also 
alarming prime minister Japan has had since 
the Second World War but Abe’s grooming and 
dress are meticulously and strenuously middle-
of-the-road. Spruce without being dapper and 
smart without being tasteful, he is a visionary 
right-wing nationalist in the uniform of an 
affl  uent salaryman.
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parliaments
Vaduz, liechtenstein

Chapter 01
How to GOVErN

Liechtensteiners took their time to decide upon a new design 
for a parliament, or Landtag, to grace Peter-Kaiser-Platz in the 
principality’s alpine capital of Vaduz. In 1993 a referendum 
rejected plans to modify the seat of government – which 
included a masterplan devised in the early 1980s by the Swiss 
architect Luigi Snozzi – due to its high costs. In the end it was 
the simple brick scheme of Berlin-based architect Hansjörg 
Göritz that won the people’s vote. Completed in 2008, its 
steeply pitched profile, northern German in style, is the 
centrepiece of a government quarter. 

Liechtenstein is synonymous with wealth. This tiny 
principality has one of the highest gdps in the world yet Göritz’s 
elegant, barn-like edifice nods to the country’s agricultural past. 
His intention was to create an “elementary house” where the 
affairs of the country could be discussed and debated; a civic 
forum that references the guildhalls of Lübeck and Hamburg. 
The sparse structure would represent transparency and contrast 
with the imposing 19th-century state buildings nearby. 

The interior of the parliament is dominated by the plenary 
chamber that occupies the full height of the cavern created by 
the sharp roofline. Here Liechtenstein’s 25 elected senators (all 
members are part-time parliamentarians with jobs elsewhere) 
sit in a circle. The configuration reflects the consensus politics 
that is used to govern the small nation of about 37,500 people. 
“I wanted everything to happen under one roof,” says Göritz, 
and indeed the area reserved for the press and citizens is a 
matter of metres away from where their representatives are 
seated. The low lighting and warm acoustics have been crafted 
to create the atmosphere of a home parliament. Light-wood 
furniture and abstract paintings by the Berlin-based artist 
Sabine Laidig add to the intimate mood. 

Göritz’s scheme attempts to represent the past, present 
and future of this unusual little country that has more registered 
companies than citizens. Finance dominates its economy yet 
Liechtenstein’s 160 sq km of rolling alpine terrain is home to 
traditional agriculture and hi-tech manufacturing too (it is the 
world’s biggest producer of false teeth). Even so, Vaduz doesn’t 
even have a railway station. Its unassuming parliament reflects 
these contradictions and contrasts rather well. — (m)

DEMOCrATIC DESIGN
A parliament should reflect its people. 

liechtenstein’s Vaduz building references 
the small country’s agricultural past – rather 

than its extreme wealth – by blending 
contemporary form with traditional ideals. 
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how it works: Members of 
Liechtenstein’s Landtag are elected by 

proportional representation. The 
country has two constituencies: 

Oberland (which has 15 seats) and 
Unterland (which has 10). Parliament is 
convened at the start of each year by the 

reigning prince. The Regent must 
sanction each law and has the right to 
dissolve parliament and can exercise 

extensive veto powers. However, the 
people of Liechtenstein have a strong 
steer on the lawmakers; a petition of 

1,000 voters is enough to call a 
referendum on any of the government’s 

resolutions. (For amendments to the 
constitution, 1,500 signatures are 

required.) Liechtensteiners have voted 
on everything from dog ownership to 

fishing rights and tax reform.

people power

Through all walks of life,  
let Monocle be your guide.

THE MONOCLE  
GUIDE SERIES

By: Monocle
Features: Full color, linen  
hardcover, stitch bound,  
multiple paper stocks,  
408 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 45 (D) £ 40 $ 60
ISBN: 978-3-89955-490-8

By: Monocle
Features: Full color, linen  
hardcover, stitch bound,  
multiple paper stocks,  
304 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 45 (D) £ 40 $ 60
ISBN: 978-3-89955-537-0

By: Monocle 
Features: Full color, linen  
hardcover, stitch bound,  
multiple paper stocks,  
338 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 45 (D) £ 40 $ 60
ISBN: 978-3-89955-668-1

By: Monocle
Features: Full color, linen  
hardcover, stitch bound,  
multiple paper stocks,  
320 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 45 (D) £ 40 $ 60 
ISBN: 978-3-89955-503-5

By: Monocle
Features: Full color, linen  
hardcover, stitch bound,  
multiple paper stocks, 
402 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 44 (D) £ 40 $ 60 
ISBN: 978-3-89955-560-8

By: Monocle
Features: Full color, linen  
hardcover, stitch bound,  
multiple paper stocks,  
338 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 45 (D) £ 40 $ 60
ISBN: 978-3-89955-648-3

THE MONOCLE GUIDE  
TO BETTER LIVING

THE MONOCLE GUIDE  
TO GOOD BUSINESS

THE MONOCLE GUIDE  
TO DRINKING & DINING

THE MONOCLE GUIDE TO 
BUILDING BETTER CITIES

THE MONOCLE GUIDE  
TO COSY HOMES

HOW TO MAKE A NATION:  
A MONOCLE GUIDE

Monocle was launched by Tyler Brûlé in 2007 
as a monthly magazine briefing on global 
 affairs, business, culture, design, and much 
more. Today, Monocle is a complete media 
brand with a suite of travel guides under its 
belt, a 24-hour radio station, a film-rich web-
site, retail ventures around the globe, and 
cafés in Tokyo and London. Besides their 
London HQ, they have seven international 
bureaux in New York, Toronto, Istanbul, 
Singapore, Tokyo, Zurich, and Hong Kong. 
At their core is the simple belief that there 
will always be a place for a print brand that 
is committed to telling fresh stories and 
sending photographers on assignments.

“From its enlightening series of travel guides, to its expansive 
coverage discerning the global quality of life, Monocle’s growing 
portfolio of informative content continues to broaden … “ 
HYPEBEAST 

“Monocle’s new book, HOW TO MAKE A NATION: A MONOCLE GUIDE, 
explores all the elements you need to make a happy, vibrant and 
successful country. From designing a better parliament, to choosing 
a flag, this book focuses on the small—and big—things that can 
make our nations work better for everyone who calls them home.” 
HIGHSNOBIETY

“HOW TO MAKE A NATION: A MONOCLE GUIDE is a mix of travel guide 
and CI advisor, and offers many incentives, how a successful nation 
could look like and what makes a nation really successful.” NOVUM 

“A crash course for any budding world leader.“ ACQUIRE 

“A guide meant to inspire and offer a highly local vision of homes, 
MONOCLE’S GUIDE TO COSY HOMES showcases residences that  
‘just get it right’, while offering pointers on how to recreate the 
look at home.” THE CULTURE TRIP 

“… naturally entirely in the typical Monocle look. Rich in images, 
beautifully illustrated, and printed on high-quality paper.”  
LIVING AT HOME 

“THE MONOCLE GUIDE TO GOOD BUSINESS perfectly balances 
stories of creative entrepreneurship, facts, photos and illustrations 
to inspire and inform no matter what part of the business journey 
you may find yourself on.” SAY HI TO 
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By: Marilyn Neuhart with John Neuhart
Features: Full color, hardcover,  
stitch bound, 2 volumes in slipcase,  
800 pages, 25.5 × 29.2 cm, 10 × 11 ½ inches
Price: € 150 (D) £ 150 $ 199
ISBN: 978-3-89955-230-0

Text: Caroline Weaver
Editor: gestalten
Illustrations: Oriana Fenwick
Features: Full color, hardcover, stitch  
bound, ribbon bookmark, 160 pages, 
17 × 24 cm, 6 ¾ × 9 ½ inches
Price: € 29.90 (D) £ 30 $ 40
ISBN: 978-3-89955-675-9

By: Johannes Erler 
Editor: gestalten
Features: Full color,  hardcover,  
stitch bound, 320 pages,  
22 × 28 cm, 8 ¾ × 11 inches
Price: € 45 (D) £ 45 $ 60
ISBN: 978-3-89955-519-6

By: Cynthia E. Smith
Editors: Cooper Hewitt,  
Smithsonian Design Museum
Features: Full color, softcover,  
256 pages, 21 × 27 cm, 8 ¼ × 10 ½ inches
Price: € 29.90 (D) £ 30
ISBN: 978-3-89955-691-9
No U. S. Distribution

Editors: Many Ameri & Torsten Schmidt 
Features: Full color, hardcover,  
stitch bound, 400 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 29.90 (D) £ 25.99 $ 39.95
ISBN: 978-3-89955-507-3

Editors: gestalten,  
Duncan Campbell & Charlotte Rey  
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 65
ISBN: 978-3-89955-548-6

THE STORY OF EAMES 
FURNITURE

THE PENCIL PERFECT
The Untold Story of  
a Cultural Icon

HELLO I AM ERIK
Erik Spiekermann:  
Typographer, Designer, 
Entrepreneur

BY THE PEOPLE
Designing a Better America

FOR THE RECORD
Conversations With People  
Who Have Shaped the Way  
We Listen to Music

THE CRAFT AND THE 
MAKERS
Tradition with Attitude

Editors: Dieter und Ingeborg  
Rams Stiftung & Jo Klatt
Features: Full color, softcover,  
154 pages, 21 × 29.7 cm,  
8 ¼ × 11 ¾ inches
Price: € 29.90 (D) £ 30 $ 40
ISBN: 978-3-89955-525-7

Editors: Klaus Klemp &  
Keiko Ueki-Polet
Features: Full color, PVC cover  
in slipcase, 808 pages,  
19 × 23 cm, 7 ½ × 9 inches
Price: € 69.90 (D) £ 60 $ 90
ISBN: 978-3-89955-584-4

LESS BUT BETTER
Weniger, aber besser

LESS AND MORE
The Design Ethos  
of Dieter Rams

FOREVER
The New Tattoo

FOREVER MORE
The New Tattoo

Editors: gestalten & Floyd E. Schulze 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 40 $ 49.95
ISBN: 978-3-89955-442-7

Editors: gestalten & Hannah Graves 
Features: Full color, hardcover,  
stitch bound, 288 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-926-2

Editors: gestalten,  
Thomas Stege Bojer & Josh Sims 
Features: Full color, hardcover,  
stitch bound, half-jeans, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-646-9

BLUE BLOODED
Denim Hunters  
and Jeans Culture

Editors: gestalten & Theo-Mass Lexileictous 
Features: Full color, hardcover,  
stitch bound, 304 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-638-4

OTHERWORLDLY
Avant-Garde Fashion  
and Style

Editor: gestalten 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-673-5

Editors: gestalten & Design Indaba 
Features: Full color, hardcover,  
stitch bound, 336 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-641-4

EVERGREEN
Living with Plants

AFRICA RISING
Fashion, Design and  Lifestyle  
from Africa

Editor: gestalten
Photographs: Rose Callahan  
Texts: Nathaniel Adams
Features: Full color, hardcover,  
stitch bound, 288 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 40 $ 58
ISBN: 978-3-89955-484-7

I AM DANDY
The Return of the  
Elegant Gentleman

Editor: gestalten
Photographs: Rose Callahan 
Texts: Nathaniel Adams
Preface: Dita von Teese
Features: Full color, hardcover,  
stitch bound, 304 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-667-4

WE ARE DANDY
The Elegant Gentleman  
Around the World
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Long-distance trekking, short day trips out of town, 
an extended weekend escapade; the first series 
installment of our bestselling Wanderlust has it all. 

Editors: gestalten & Cam Honan
Features: Full color, hardcover,  
stitch bound, 320 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 35 $ 50
ISBN: 978-3-89955-985-9
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The Great American Hike

WANDERLUST USA

 S A M P L E  C O V E R 

YOU MIGHT ALSO LIKE

THE HIDDEN TRACKS 
Wanderlust off the Beaten Path 

Editors: gestalten & Cam Honan
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-955-2

WANDERLUST 
Hiking on Legendary Trails

Editors: gestalten & Cam Honan 
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-901-9

Experienced outdoor enthusiasts and those  
lacing-up their boots for their first time: prepare 
to hike the diverse American landscape. Whether 
aiming to conquer epic expeditions, or simply 
complete a day hike to recharge, paths of every 
size await the intrepid wayfarer in Wanderlust 
USA, a book that serves as a blueprint for adven-
turous souls in search of new summits.

Stunning photography and insightful tips 
from veteran long-distance hiker Cam Honan 
bring many bucolic treks to life, including the 
unmissable California ancient redwoods and 
misty waterfalls of Yosemite Park, as well as 
Utah's dramatic canyons, and the Atlantic cliffs 
of Maine.

CAM HONAN  
has trekked across 56 countries and six 
continents, logging over 60,000 mi (96,500 km) in 
three decades. He has authored two bestselling 
titles for gestalten—Wanderlust and The Hidden 
Tracks. Cam has been described by Backpacker 
Magazine as “the most travelled hiker on earth”.
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The west coast of Iceland is 
characterised by the rugged 
landscape, dotted with quiet 
and isolated villages.
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An archetypal Icelandic 
chapel, as intensely black as 
the lava fields that surround 
and protect it.

  Snaefellsnes   Iceland
H

otel B
udir

14 

  Snaefellsnes   Iceland
H

otel B
udir

15

t o p

The west coast of Iceland is 
characterised by the rugged 
landscape, dotted with quiet 
and isolated villages.

r i g h t

An archetypal Icelandic 
chapel, as intensely black as 
the lava fields that surround 
and protect it.

  Snaefellsnes   Iceland
H

otel B
udir

14 

  Snaefellsnes   Iceland
H

otel B
udir

15

t o p

The west coast of Iceland is 
characterised by the rugged 
landscape, dotted with quiet 
and isolated villages.

r i g h t

An archetypal Icelandic 
chapel, as intensely black as 
the lava fields that surround 
and protect it.

  Snaefellsnes   Iceland
H

otel B
udir

14 

  Snaefellsnes   Iceland
H

otel B
udir

15

Discover magical, remote locations around the world, 
from Africa to the Arctic, that will help you disconnect 
from modern life and enter a state of wonder.

Editors: Debbie Pappyn &  
David De Vleeschauwer 
Features: Full color, hardcover,  
stitch bound, 312 pages,  
20.5 × 27 cm, 8 × 10 ½ inches
Price: € 39.90 (D) £ 35 $ 60
ISBN: 978-3-89955-986-6
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The Most Unique Hotels  
at the End of the World

REMOTE  
PLACES TO STAY  

 S A M P L E  C O V E R 

YOU MIGHT ALSO LIKE

BON VOYAGE 
Boutique Hotels for the  
Conscious Traveler

Editors: gestalten & Clara Le Fort
Price: € 39.90 (D) £ 35 $ 60
ISBN: 978-3-89955-963-7

Silence. Calm. Open spaces. These are the 
new luxuries. In this turbulent era it has  
become ever more crucial to disconnect and 
slow down. Remote Places to Stay shares  
22 out-of-the-way places where you can get 
off the grid and reconnect to the essentials, 
surrounded by raw pristine nature. Some of 
these remote places are only accessible by 
foot, others by train, small boat, or bush 
plane—but they are all places with a very 
strong sense of space. 

From lavish to spare architecture, from 
the Arctic to the desert landscapes of Africa, 
from a peaceful retreat in the Himalayas to 
a secret convent in the south of Italy, each 
exceptional retreat has been carefully se-
lected to inspire and spark a state of wonder. 
Exploring the pages of Remote Places to Stay  
is a visual journey you will never forget.  
 

DEBBIE PAPPYN & DAVID DE VLEESCHAUWER,  
journalist and photographer respectively, have 
been passionately exploring the world for 
more than a decade. They have visited over 
100 countries and their articles have appeared 
in publications including Monocle, Wallpaper*, 
The Financial Times, and National Geographic. 
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Engine:  3996 cc, 6-cylinders
Horsepower:  140

Chassis no.:  90120
Engine no.:  17318-C

Coachwork by Pourtout. 1 of 3 extant.
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Petrolheads and auto devotees: buckle up, 
we're going for a ride on the best works of 
machinery to have ever hit the road. From 
the legendary Porsche 917 (Steve McQueen's 
favorite) to the Ferrari Daytona (famously 
replicated for the Miami Vice TV series) and 
the slick Aston Martin DB5 (James Bond's 
favorite mode of transport), discover the 
fascinating stories behind quintessential 
sports cars. In Beautiful Machines  we look 
under the hood of classic autos that became 
icons of a whole era, tracing back their his-
tory and highlighting the engineering that 
defined them. 

Buckle up and enjoy a tour of the most stylish sports 
cars of the last 100 years—and the fascinating stories 
that made them icons of the road. 

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 320 pages,  
30 × 27 cm, 11 ¾ × 10 ½ inches
Price: € 49.90 (D) £ 45 $ 69
ISBN: 978-3-89955-988-0

R E L E A S E :  S E P T E M B E R  2 0 1 9

The Era of the  
Elegant Sports Car

BEAUTIFUL MACHINES

YOU MIGHT ALSO LIKE

PORSCHE 911
The Ultimate Sportscar 
as Cultural Icon 

Editors: gestalten & Ulf Poschardt 
Price: € 35 (D) £ 35 $ 40 
ISBN: 978-3-89955-687-2

GENTLEMEN,  
START YOUR ENGINES! 
The Bonhams Guide to  
Classic Sports & Race Cars 

Editors: gestalten & Jared Zaugg 
Price: € 49.90 (D) £ 50 $ 70 
ISBN: 978-3-89955-567-7

 S A M P L E  C O V E R 
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I walk outside still half asleep and I feel immediate peace. 
There is something magical in waking up to the sound of 
birds and the wind gently moving the trees. It’s a different 
rhythm in the forest. It almost feels like it can slow your 
heart rate down. I get the water going and I put some coffee 
in the filter. I look around and realize how much I missed na-
ture in my life. 

Making coffee is not a morning chore anymore. It’s a quiet 
moment of pleasure, no need to rush through it. It’s my only 
focus. There’s beauty in getting used to new rituals. This is 
now part of what we do, how we live. We have simplified our 
lives a lot and I feel lighter, more nimble. Everything we have 
is on our bike, and the things that I have back home seem to 
have suddenly lost value and utility. Why do I have so much 

stuff? Do I really need everything I own? I feel as though I’m 
even carrying too many things right now. 

For every day that we plan to camp, we get food and wine in 
the nearest town and try to get to the campsite before dark. 
We learn the hard way. Trying to set up camp in the dark 
takes twice as long when you’re tired and hungry and you 
just want to unwind. Setting up the tent, making a fire, siz-
zling something on the grill and toasting with your friend to 
a great day on the road —there’s nothing like it. 

I can not imagine this trip without camping, the freedom of 
pitching our tent and just being in nature for the night. No 
reception, no distractions, just a quiet forest and a slower 
pace. 

The freedom
of simplicity
—

The days pass quickly on the road. As we move 
further from the busy cities, we get to spend 
more time in nature. I haven’t really camped 
since I was a teenager and I missed waking up 
in a small tent in the middle of a forest.

4 342 T I S H O M I G O  PA R K ,  M I S S I S S I P P I  — U S A D AY  7  —   1 , 5 4 3  M I L E S 

157156 157D AY  8 7  —  1 2 , 6 4 5  M I L E SL E I M E B A B M A  D I S T R I C T  —  P E R Ú   /   D AY  9 8  —  1 2 , 4 7 6  M I L E S

24 / 25

RIDE OUT!
Motorcycle Roadtrips 
and Adventures

Editor: gestalten
Price: € 39.90 (D) £ 40 $ 60
ISBN English: 978-3-89955-957-6

ISBN French: 978-3-89955-890-6

YOU MIGHT ALSO LIKE

Come along for the adventure of a lifetime: 
an epic motorcycle journey traversing the 
Americas, from Brooklyn to the end of 
Patagonia. Revel in the freedom of a road  
trip, and join two friends riding into the  
unknown—traveling 20,000 miles across a 
diversity of magnificent landscapes. From 
the Guatemalan jungle, to the magical,  
desolate Bolivian salt flats, the high roads of 
the Peruvian Andes, all the way to Ushuaia, 
the Land of Fire. 

Follow this trip through photography and 
advice from Matias Corea on how to prepare 
for an endeavor of this magnitude, with  
reflections chronicling breakdowns, break-
throughs, and serendipitous encounters 
with local characters. 

Hit the open road and discover the vastness 
and beauty of the Americas.

MATIAS COREA 
Born in Barcelona, Matias Corea moved  
to Brooklyn in 2002 to further his  
career as a designer and entrepreneur.  
In 2006 he co-founded Behance. His deep 
passion for motorcycles, travel, and  
photography drive his curiosity and his  
constant search for opportunities to learn,  
grow, and adapt through new adventures.

Go on the trip of a lifetime. Two Wheels South  
shows you how to realize your own journey.

By: Matias Corea
Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 29.90 (D) £ 25.99 $ 40
ISBN: 978-3-89955-976-7

A Motorcycle Adventure 
from Brooklyn to Ushuaia

TWO WHEELS SOUTH 

Editors: Hermann Köpf & Christian Eusterhus
Features: Full color, softcover, 212 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches 
Price: € 19.90 (D) £ 20 $ 30
ISBN: 978-3-89955-980-4

BRUMMM is a packed full of inspiration for 
everyone who loves the purr of a motorcycle 
engine. Bringing together the work of some 
of the best known photographers with fas-
cinating stories, this is a landmark publica-
tion in the field, documenting motorcycle 
culture across cultures and ages. BRUMMM 
is generously designed to showcase a range 
of styles and visual languages, making it a 
must-have for anyone who is passionate 
about motorcycles.

Much more than a means of transportation, 
motorcycles are a way of life. Combining powerful 
stories with striking photography, BRUMMM has 
become the leading publication for the classic 
motorcycle community.

R E L E A S E :  J U N E  2 0 1 9

Motorious Chronicles

 S A M P L E  C O V E R 

BRUMMM #4

BRUMMM #3
Motorious Chronicles

Editors: Hermann Köpf &  
Christian Eusterhus
Price: € 29.90 (D) £ 30 $ 40
ISBN: 978-3-89955-946-0

YOU MIGHT ALSO LIKE

BRUMMM #1
Motorious Chronicles

Editors: Hermann Köpf &  
Christian Eusterhus
Price: € 29.90 (D) £ 30 $ 40
ISBN: 978-3-89955-900-2

BRUMMM #2
Motorious Chronicles

Editors: Hermann Köpf &  
Christian Eusterhus
Price: € 29.90 (D) £ 30 $ 40
ISBN: 978-3-89955-908-8
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FREE-CLIMBING The wildness within: climbing is everywhere these days,  
but  free-climber Chris Kalman describes why the heart  

of the sport has become harder and harder to find.

Building on heritage and timelessness, wellbeing and a free-spirit attitude,  
Riad Jardin Secret pairs a wholesome life with creativity.

Taken over from a French family by creative duo Cyrielle Astaing 
and Julien Phomveha, Riad Jardin Secret has been given a sec-
ond lease of life. Creative mavericks, Astaing and Phomveha 
both previously worked in the fashion industry: craving adven-
ture and a profound change of lifestyle, the duo chose to settle in 
Marrakech after their many visits there. In their search for a riad 
they could call home, they came across an early twentieth centu-
ry gem called riad Jardin secret. A century back, a rich Marrakchi 
built two identical riads, one of which he gave his favourite mis-
tress as a present. This generous gift was Riad Jardin secret, 
which stands out for the quality of its craftsmanship: stucco, 

zelliges, tadelakt, and textured hand-painted walls create a strik-
ing impression.  

The riad and its original patina became the perfect setting for the 
duo to share their love for Marrakech and passion for photogra-
phy, design, art and a sustainable way of life. “We wanted to stay 
as far away as possible from modern, fancy hotels or the lavish ri-
ads we had visited. Our initial project was to find an intimate, se-
cret place with a human scale, and keep it that way!”, the couple 
explains. The duo set out to renovate the entire property whilst 
preserving its historical heritage and an “anti-modern” way of life.  

A well-kept 
Secret

RIAD JARDIN SECRET MARRAKECH, MOROCCO
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KEEP WARM AND WATERPROOF

PUFFY PONCHO SHEEP SUIT
This all-in-one Zone One Sheep Suit 
from Icebreaker is just the ticket for 
snow sports. Stretchy, thanks to its 
Lycra content, it also features merino 
mesh panels to help regulate tempera-
ture. It’s a snug fit, with a tight-fitting 
protective hood, zipper chin guard, 
and flatlock seams. 

Rumpl’s versatile Puffy Poncho is 
made using the same technology that 
is applied to down jackets and sleep-
ing bags. Fashioned from lightweight 
waterproof fabric and filled with down 
it is superwarm in cold, wet  weather. 
Literally an all-in-one, it has every-
thing covered from the generous hood 

down. Handy features include a zip-
per-secured kangaroo pouch, a  media 
port, and even a beverage  holder. 
When you are not using the poncho  
to stay warm and dry, it unbuttons  
to provide a blanket and can  
pack right down inside its front pocket  
to give you a comfy pillow.

BISON SOCKS

MOUNTAIN SLEEPING BAG

These supercozy socks are made by 
United By Blue, who pride them-
selves on using sustainable materi-
als to make all their clothing and 
 accessories. The socks are made from 
 bison down—a waste product  
from the ranching industry. Claiming 
to be softer than cashmere and 
 warmer than wool, the socks  feature 
 reinforced heel and toe areas for 
 Zextra durability.

Weighing in at just 3 pounds and 7   ounces 
(1.5 kilograms), the Puma MF sleeping 
bag from Western Mountaineering  
will keep you toasty up to -25 °C. The 
 secret lies in the design of the bag, which 
has a full down collar and two densely 
packed tubes that interlock when the bag  
is zipped up, cutting out any drafts. 

DARKFIN GLOVES

KHILLARI JACKET 

Fans of watersports will love these 
high-performance water propulsion and 
paddle gloves from Black Lagoon. The 
webbed fingers increase the surface area 
of the hand by 70 percent, making the 
gloves suitable for all kinds of aquatic 
 activity from whitewater river boarding 
to snorkeling and kayaking. Best of all 
they are made from 100 percent true nat-
ural latex, which makes them highly flex-
ible and naturally biodegradable to boot.

The BLACKYAK Khillari Jacket  
ticks all the boxes when it comes  
to  being lightweight, waterproof, 
 windproof, and durable. At just 
2.5  ounces (71 grams) in weight,  
it claims to be the lightest jacket with  
the  smallest packing volume—both 
 crucial features for backpacking in  
the  mountains. Designed to offer max-
imum protection in extreme  weather, 
the jacket has been stripped of all 
 unnecessary extras such as pockets. 
Instead it has a built-in elastic tape  
that will keep the jacket as close as 
 possible to the layers beneath, ensuring 
maximum warmth and protection. 

What is it about the great outdoors that 
makes you start planning your next trip on 
the way home from an adventure? Whether 
it is the fresh air, the raw beauty of nature, a 
life-changing encounter, or the opportunity 
to unplug from the daily grind, the wilder-
ness has something for all of us. 

The New Outsiders celebrates outdoor  crea- 
tivity by profiling the adventurers and green 
entrepreneurs whose innovative ideas are 
shaping a new ethos. Join this community 
of inspired mavericks and free  spirits who 
are exploring far-flung countries, running 
cutting- edge outdoors brands, and develop-
ing new gear—all with sustainability and 
social responsibility in mind. 

The New Outsiders showcases must-visit 
locations and unusual experiences, from 
Iceland to Patagonia, for everyone who calls 
the great outdoors their second home. Pick 
up your backpack and step outside—it is 
time to get inspired to live a life less ordi-
nary beneath the open sky.

JEFFREY BOWMAN 
is an observer and curator of contemporary 
outdoor culture, and has worked on  
several gestalten publications, notably  
The Outsiders. He is the creative and brand 
director of sustainable backpack brand 
Millican, and lives with his dog Loki in the 
mountains of the Lake District in England.

The New Outsiders celebrates outdoor creativity. 
Fresh ideas, adventurers, and sustainable 
entrepreneurs inspire a new outdoor generation  
to live a life less ordinary under the open sky.

Editors: gestalten & Jeffrey Bowman 
Features: Full color, hardcover,  
stitch bound, 256 pages, 
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60
ISBN: 978-3-89955-964-4

A Creative Life Outdoors

THE NEW OUTSIDERS

THE OUTSIDERS
New Outdoor  Creativity

Editors: gestalten & Jeffrey Bowman 
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-513-4

YOU MIGHT ALSO LIKE

Join an adventurous new movement of con-
scious travelers and visionary hoteliers who 
are offering a modern alternative to traditional 
tourism, one that embraces mindful moments, 
fresh inspiration, and an innovative, sustain-
able approach. Fuel your wanderlust and meet 
a generation of global citizens who are cel-
ebrating nature and local communities, and 
explore how sustainable travel and hospitality 
can leave a more positive impact on the planet.

From low-impact, vernacular architecture to 
unique food cultures, a spirit of creativity and 
ingenuity connects the conscious traveler to 
local populations. Activist hoteliers are giving 
back through education, investment, and con-
servation, while their guests embrace mindful 
and authentic engagement. Bon Voyage invites 
you into a world of extraordinary experienc-
es: whether a wilderness escape on Namibia’s 
remote Skeleton Coast, a food journey that 
engages with Syrian refugees in Beirut, or a 
peaceful French yoga retreat in a treehouse, 
the world is ripe for exploration.

CLARA LE FORT 
The renowned travel journalist was co-editor  
of gestalten’s titles Once In a A Lifetime 
Vol.1 & Vol.2 and A Delicious Life. Specializing in 
luxury and sustainability, she works as an editor 
for French and international publications, 
including Les Echos, Madame Figaro, and 
Wallpaper*. She spends most of her time 
travelling to unspoiled locations.

“This collection of eco-friendly boutique hotels 
fuels our desire to travel.” ELLE  
 

“Tells how you can live a 5-star experience  
in energy saving hotels.” LA REPUBBLICA

These alluring design hotels are changing the  
world of accommodation. Bon Voyage invites you  
to explore places fusing world-class hospitality  
with a sustainable approach.

Editors: gestalten & Clara Le Fort
Features: Full color, hardcover,  
stitch bound, 288 pages, 
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60
ISBN: 978-3-89955-963-7

Boutique Hotels for the 
Conscious Traveler

BON VOYAGE
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Hart’s Pass, Washington, only a fe w m iles 
fro m the Canadian border.

that lots of people slowly become rigid and inflex-
ible as they get older. It is almost as if we slowly 
find it harder and harder to adapt to unexpect-
ed changes. It is never too late to improve your-
self, and it is always a choice whether you want 
to go through life grumpy or joyful. Life is short, 
no time to waste. You choose the lens you want 
to see the world through. I used to frequently say 
that I hated surprises. Well, I’ve decided never 
to say that again, to let surprises enter my life a 
little more. It would be great if I could hold onto 
this feeling after my trail, if I could become much 
more flexible at home. Perhaps we should all stop 
to swim in the lakes of life more often.

Mile 2,650 

T he last week of the trail was strange. 
Conflicting emotions flowed through my body 
and soul. On the one hand, I couldn’t wait to 
see my family again after six months, but on 
the other hand, I felt sad to leave the trail and 
friends behind so soon. I could already feel the 
longing for this simple existence. Oh, how I 
would miss sleeping under the stars and drink-
ing from the rivers. It would probably be hard-
er than I could anticipate to leave the wilderness 
behind me. I would also miss being alone. The 
peace and simplicity of being alone in silence 
for days resounded in my mind. I had tasted 
what it meant to be alone in nature for a while, 
something I had never experienced before, and 
which I now longed to give a more structural 
place in my life.

On the penultimate day, I was struck by a 
snowstorm that lasted into the night. The wind 

howled throughout the day, dumping more than 
six inches (15 centimeters) of snow around me. My 
beard, which had grown as long as the snow was 
deep, froze solid in the process. I put on all the 
clothes I had with me, wore my sleeping socks as 
gloves, and put my feet in ziplock bags to prevent 
them from freezing off. I hadn’t been this cold the 
entire journey. This was clearly a message from 
the trail, letting me know who was boss. “Don’t 
ever forget me,” she hollered. For the first time 
I could see the Canadian mountains stretching 
out in the distance in front of me. With no more 
than 20 miles (32 kilometers) to the border, tears 
gently rolled down my cheeks. It was somehow 
an emotional moment. 

That night, I set up my tent for the very 
last time in the howling wind. I peeled off my 
soaking clothes layer by layer and crept into my 
sleeping bag to restore my temperature. I was ex-
hausted and could not believe that the follow-
ing day it would be over after all those months.

It was a beautiful, radiant day when 
I rolled up my tent for the last time. I walked 
through an enchanting, white world, realizing 
that I couldn’t have reached the border two weeks 
later because of the excessive snowfall that was to 
be expected. The trail would have become thor-
oughly impassable and dangerous. I had arrived 
at my destination in the nick of time.

The Pacific Crest Trail hadn’t disappoint-
ed me in any way imaginable. She was indeed 

Canada
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and soul. On the one hand, I couldn’t wait to 
see my family again after six months, but on 
the other hand, I felt sad to leave the trail and 
friends behind so soon. I could already feel the 
longing for this simple existence. Oh, how I 
would miss sleeping under the stars and drink-
ing from the rivers. It would probably be hard-
er than I could anticipate to leave the wilderness 
behind me. I would also miss being alone. The 
peace and simplicity of being alone in silence 
for days resounded in my mind. I had tasted 
what it meant to be alone in nature for a while, 
something I had never experienced before, and 
which I now longed to give a more structural 
place in my life.

On the penultimate day, I was struck by a 
snowstorm that lasted into the night. The wind 

howled throughout the day, dumping more than 
six inches (15 centimeters) of snow around me. My 
beard, which had grown as long as the snow was 
deep, froze solid in the process. I put on all the 
clothes I had with me, wore my sleeping socks as 
gloves, and put my feet in ziplock bags to prevent 
them from freezing off. I hadn’t been this cold the 
entire journey. This was clearly a message from 
the trail, letting me know who was boss. “Don’t 
ever forget me,” she hollered. For the first time 
I could see the Canadian mountains stretching 
out in the distance in front of me. With no more 
than 20 miles (32 kilometers) to the border, tears 
gently rolled down my cheeks. It was somehow 
an emotional moment. 

That night, I set up my tent for the very 
last time in the howling wind. I peeled off my 
soaking clothes layer by layer and crept into my 
sleeping bag to restore my temperature. I was ex-
hausted and could not believe that the follow-
ing day it would be over after all those months.

It was a beautiful, radiant day when 
I rolled up my tent for the last time. I walked 
through an enchanting, white world, realizing 
that I couldn’t have reached the border two weeks 
later because of the excessive snowfall that was to 
be expected. The trail would have become thor-
oughly impassable and dangerous. I had arrived 
at my destination in the nick of time.

The Pacific Crest Trail hadn’t disappoint-
ed me in any way imaginable. She was indeed 

Canada
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of mining. Set near the base of cliffs, the Crowns engine houses 
at Botallack cut striking figures. Levant Mine was one of the most 
successful mines in Cornwall, and copper, tin, and arsenic were ex-
tracted there; today its 1860s steam-powered beam engine can still 
be seen.   

Overlooked by mining buildings and cliffs covered by 
heathland that is painted yellow and purple by gorse and heather 
from late summer, Chapel Porth is a beach of note on a trail that 
includes a plethora of sandy stretches. This National Trust site is 
home to birds such as rock pipits, and there are small caves that 
can be visited at low tide.  

The show of color continues on the Lizard peninsula, 
an area featuring the southernmost point on mainland Britain, 
Lizard Point. In the region, hikers will notice serpentine, deep-
green rock with lines of red and white running through it. In the 
1800s, the stone was polished and was used for diverse purpos-
es, including for fireplaces. On the strenuous 16.7 km (10.4 mi.) 
walk from the Lizard to Coverack, there are also stiles made from 
the rock. Walkers should be careful, though—these look attrac-
tive but are very slippery when wet.      

Towns on the route have characteristics as varied 
as the path’s natural aspects: St Ives, which was once home to 
painters such as Barbara Hepworth and Ben Nicholson, remains a 

destination for art enthusiasts today; Padstow, a working fish-
ing port, has become renowned for its food culture; and Exeter, a 
large city, is the home of a fine Gothic cathedral. Planning in a few 
extra days to explore towns and villages in more detail is highly 
recommended.        

The South West Coast Path gives walkers of any abil-
ity a taste of England’s history, nature, and geology, and shows 
how all three are intertwined. Whether rock pooling at the edg-
es of long expanses of sand, marveling at red-and-white striped 
lighthouses on rocky outcrops, or trekking rugged coastline and 
gorse-lined tracks, hikers of all abilities will find one or more ac-
tivity to suit on this diverse trail.   |    

In over 1,000 km (621 mi.), it takes  
in ancient geological features 
and a range of flora and fauna 

while immersing travelers in the  
history of the region.

� Former tin-mine engine house near Chapel Porth in North Cornwall. 

GOOD TO KNOW

START/FINISH
 Minehead, Somerset
 Poole, Dorset 

SEASON
Year-round

ACCOMMODATION
Holiday cottages, hotels, hostels, B&Bs,
campsites.

HIGHLIGHTS
Durdle Door rock arch, Isle of Portland, 
Chapel Porth Beach, Jurassic Coast, and the 
Cornish Mining World Heritage sites. 

TIP
As the path crosses estuaries, rivers, and 
streams, travelers should check ferry  
schedules or tide tables for the relevant 
areas before setting off. Services and tide 
levels can vary with the season or time of 
day.   

BACKGROUND

DIGGING DEEPER Cornwall has a long 
mining heritage. The geological and geo-
morphological processes that created the 
county’s landscape mean that there is a rich 
selection of minerals. In days past, miners 
recognized where mineralization occurred 
through indicators such as plant species and 
the hardness or tone of rocks (for example, 
greens marked secondary copper minerals 
or reds iron). Tin and copper were the main 
targets for miners, though other substances 
such as zinc and arsenic were also sought 
after. Though the mining industry has for the 
most part died out today, there are World 
Heritage sites throughout the region tracing 
their history between 1700 and 1914. Visitors 
can see the distinctively shaped stone build-
ings and tour sites such as Geevor Tin Mine, 
where an extensive selection of machinery is 
on show.             

HELPFUL HINTS

SUSTENANCE Cream teas (tea with 
scones, clotted cream, and jam), fish and 
chips, and seafood are all culinary highlights 
of the West Country. Tired hikers might  
also find solace by making stops in pubs  
to sample locally brewed ales and the cider  
the region is renowned for.   

FLORA & FAUNA

SEA VIEWS Gazing out over the ocean 
waves, visitors might see grey seals or  
dolphins. In the summer, basking sharks 
can sometimes also be spotted off the  
headlands of West Cornwall. 

Westward Ho!
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Explore the world one step at a time—embark on trails 
that invite, inspire, and invigorate. Wanderlust presents 
the best walking routes with informative maps, 
practical tips, and captivating landscape photographs.

Hiking on Legendary Trails

WANDERLUST
Editors: gestalten & Cam Honan 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-901-9

Wanderlust explores legendary hiking trails in 
enchanting corners of the world. The short 
and long-distance walks from across the 
globe travel over a variety of terrain: thin 
ice and desert sands; coastal tracks and forest 
pathways. Be it around Tibet’s holy Mount 
Kailash, through the Virgin River in Utah, or 
over Iceland’s volcanic landscapes, they are 
vividly depicted through spectacular photog-
raphy and in-depth descriptions of the highs 
and lows of each route. 

With maps featuring noteworthy loca-
tions alongside background information and 
practical tips by Cam Honan, an expert who 
has hiked many of the trails, Wanderlust will 
suit both intrepid beginners and seasoned 
trekkers. For modern-day transcendentalists, 
or those who simply desire a casual break 
from concrete scenery, this volume allows 
readers to live vicariously through vivid por-
traits, or to use the trips as impetus for their 
own hiking journeys.

“A walker’s bible” ESCAPISM  
 

“Provides tips, depicts legendary routes 
including maps and stunning landscape 
photography.” LONELY PLANET TRAVELLER

Time is precious. The world is waiting.  
Rediscover yourself. The Great Alone  
is the epic adventure of a relatable explorer. 

By: Tim Voors
Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 240 pages,  
17 × 24 cm, 6 ¾ × 9 ½ inches
Price: € 24.90 (D) £ 21.99 $ 30
ISBN: 978-3-89955-977-4

Walking the  
Pacific Crest Trail

THE GREAT ALONE

Get ready for the sublime beauty of the 
Pacific Crest Trail. From the Mojave Desert 
through the soaring peaks of the Sierra 
Nevada, to Canada, traversing the American 
West is not for the faint-hearted. Pristine 
mountain lakes, nights under the stars, and 
spontaneous friendships forged over camp-
fires, reward hikers who stay the course. Tim 
Voors—a passionate long-distance hiker 
who walked the trail alone over the course 
of six months—details everything you need 
to know; hiking etiquette, planning food re-
supply boxes, and navigating bear territory. 
Lushly illustrated and featuring spectacular 
photography, the 2,650-mile (4,265-km) jour-
ney comes to life in The Great Alone. 

As much about physical and mental en-
durance as it is about overcoming loneliness 
and fear, ultimately The Great Alone is about 
the power of the wilderness to restore the 
human spirit.Voors’s infectious enthusiasm 
invites you to grab a backpack and set off 
on an adventure to rediscover yourself. The 
world is waiting.

 

TIM VOORS  
is based in Amsterdam, and works around  
the world as a speaker and interim Creative 
Director. He has walked across countries  
and continents, from Japan to Spain. He 
inspires audiences with tailored “story-doing” 
tales of adventure. YOU MIGHT ALSO LIKE

THE HIDDEN TRACKS 
Wanderlust off the Beaten Path 

Editors: gestalten & Cam Honan
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-955-2
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Editors: gestalten & Cam Honan
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-955-2

The Hidden Tracks guides the reader along 
scenic trails, on adventures off the  
beaten track, and through pristine hiking 
destinations around the world. 

Wanderlust off   
the Beaten Path

THE HIDDEN TRACKS

Editors: gestalten & Andrew Groves 
Features: Full color, hardcover,  
stitch bound, 320 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 55
ISBN: 978-3-89955-653-7

SURF ODYSSEY
The Culture of  
Wave Riding

Editor: Indoek
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-907-1

SURF SHACKS
An Eclectic Compilation of  
Creative Surfers’ Homes from  
Coast to Coast and Overseas

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
22 × 28 cm, 9 × 11 inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-672-8

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 55
ISBN: 978-3-89955-678-0

WILDSIDE
The Enchanted Life of Hunters  
and Gatherers

BELOW ZERO
Adventures Out  
in the Cold

By: Martijn Doolaard 
Features: Full color, hardcover,  
stitch bound, 368 pages,  
24 × 32 cm, 9 ½ × 12 ½ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-906-4

ONE YEAR ON A BIKE
From Amsterdam  
to Singapore

Editors: gestalten, Thorsten Strüben &  
Jan Blumentritt 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-674-2

THE FLY FISHER 
The Essence and Essentials  
of Fly Fishing

Editors: gestalten & Jeffrey Bowman 
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-513-4

THE OUTSIDERS
New Outdoor  Creativity

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-916-3

ROCK THE BOAT
Boats, Cabins and Homes  
on the Water

Discover some of the world’s finest hiking 
destinations off the beaten path. Whether 
on a lonely island in the middle of Siberia’s 
Lake Baikal, among the singing dunes 
in Mongolia, or across the misty hills of 
Scotland—The Hidden Tracks takes you on a 
journey of a lifetime. Driven by the desire to 
expand their horizons, explorers and other 
outdoor enthusiasts have always looked to-
ward the paths less taken. 

The Hidden Tracks invites modern-day ad-
venturers to follow in their footsteps. Trails 
presented here range from long-distance 
walks that take you to the far reaches of the 
world to day hikes a few hours from home. 
Stunning photography, trail descriptions, 
and maps combine with detailed insider 
advice from Cam Honan, an expert hiker 
who has walked across 56 countries and six 
continents. 

This book is more than a visual explora-
tion—it is an invitation to pack your hiking 
boots and get outside.

“Handy insider tips to help future hikers 
inspired by Honan’s travels” 
THE INDEPENDENT 
 

“Highlights some of the most challenging and 
least-known hiking trails, as selected by expert 
Cam Honan” WIRED
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[ Gentlemen ][ Rebel ]

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 35 $ 45
ISBN: 978-3-89955-938-5

Editors: gestalten & Jared Zaugg 
Features: Full color, hardcover,  
stitch bound, 320 pages,  
30 × 27 cm, 11 ¾ × 10 ½ inches
Price: € 49.90 (D) £ 50 $ 70 
ISBN: 978-3-89955-567-7

HIT THE ROAD
Vans, Nomads and 
Roadside Adventures

GENTLEMEN,  
START YOUR ENGINES! 
The Bonhams Guide to  
Classic Sports & Race Cars

Editors: Gestalten & Chris Hunter 
Features: Full color, hardcover,  
stitch bound, 352 pages, 30 × 27 cm,
11 ¾ × 10 ½ inches
Price: € 49.90 (D) £ 50 $ 68
ISBN (Rebel Edition): 
978-3-89955-636-0

ISBN (Gentlemen Edition): 
978-3-89955-589-9

THE RIDE 2ND GEAR
New Custom Motorcycles  
and Their Builders

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 55 
ISBN: 978-3-89955-569-1

THE JOURNEY
The Fine Art of  
Traveling by Train

Editors: Hermann Köpf &  
Christian Eusterhus
Features: Full color, softcover, 
192 pages, 24 × 30 cm,
9 ½ × 11 ¾ inches
Price: € 29.90 (D) £ 30 $ 40
ISBN: 978-3-89955-908-8

Editors: gestalten & Paul d’Orléans
Features: Full color, hardcover,  
stitch bound, 208 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 35 $ 50
ISBN: 978-3-89955-956-9

Editors: Hermann Köpf &  
Christian Eusterhus
Features: Full color, softcover,  
192 pages, 24 × 30 cm,  
9 ½ × 11 ¾ inches
Price: € 29.90 (D) £ 30 $ 40
ISBN: 978-3-89955-946-0

Editors: Hermann Köpf &  
Christian Eusterhus
Features: Full color, softcover,  
192 pages, 24 × 30 cm,  
9 ½ × 11 ¾ inches
Price: € 29.90 (D) £ 30 $ 40
ISBN: 978-3-89955-900-2

BRUMMM #2
Motorious Chronicles

THE CURRENT
New Wheels for  
the Post-Petrol Age

BRUMMM #3
Motorious Chronicles

BRUMMM #1
Motorious Chronicles

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 35 $ 45
ISBN: 978-3-89955-594-3

Editors: gestalten & Jan Baedecker 
Features: Full color, hardcover,  
stitch bound, 304 pages,  
30 × 27 cm, 11 ¾ × 10 ½ inches
Price: € 49.90 (D) £ 50 $ 69
ISBN: 978-3-89955-902-6

OFF THE ROAD
Explorers, Vans, and  
Life Off the Beaten Track

FAST FORWARD 
The Cars of the Future,
the Future of Cars

Editor: DicE Magazine
Features: Full color, hardcover,  
stitch bound, 320 pages,  
28 × 21.5 cm, 11 × 8 ½ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-961-3

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 400 pages,  
30 × 27 cm, 11 ¾ × 10 ½ inches
Price: € 49.90 (D) £ 50 $ 69
ISBN: 978-3-89955-651-3

BORN-FREE
Motorcycle Show

THE DRIVE
Custom Cars  
and Their Builders

Editors: gestalten & Ulf Poschardt 
Features: Full color, hardcover,  
stitch bound, 240 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 35 $ 40 
ISBN: 978-3-89955-687-2

PORSCHE 911
The Ultimate Sportscar 
as Cultural Icon

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 38 (D) £ 40 $ 49.95
ISBN: 978-3-89955-652-0

VELO 3RD GEAR
Bicycle Culture  
and Stories

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-654-4

VELO CITY
Bicycle Culture  
and City Life 

RIDE OUT!
Motorcycle Roadtrips  
and Adventures 

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN English: 978-3-89955-957-6

ISBN French: 978-3-89955-890-6
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Usantiur alitae laccupt atquaec turehent dolore omnis eossit, 

nis ides doluptio. Atquostem aliqui aborro explitibus voluptatius et 

quis as eniendellam doluptiam doloria volessinus dolendi psunt.

Et harum rentinime doluptia sit, con reptatur? Qui od quam, 

quam illam rem. Nequatur, corehendic to quo optat acestem voluptat ea 

consendis pos id miliquo vel mil incienimus, optas ipsum coneceratus 

ni niendunt ius nis atibus reprepror sequiditiis eatur molum qui vo-

lore sunto ipsus, si bero officitatet quistior acia vendes nimaximet 

enis seque magnihitatus quatium et fugia nimus magniminci dolupta tu-

santis cusciae ptaqui aut mossit labor as atincium volore modipsam ea 

doluptam, que commolo rectet labore ommolore comni res mil inum sin-
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vid eatur, exerum nonem. Nequid ut antem rem nitatem. Ita venditibus 
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Editorial Project for IHICIT IHICIT IHICIT  Food Styling IHICIT FIOBCSPhotography IHICIT

VISUAL FEAST
Contemporary Food Staging  
and Photography

Editor: gestalten
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-695-7

F O O D  &  B E V E R A G E S

Delicious food lives through presentation 
as much as taste, and creatively displaying 
food on a plate can turn a great dish into an 
artwork. In plating, a dish of food is trans-
formed into a feast for the senses. Playing 
with contrasting textures, color hues, and 
aromas, this is a skillful culinary art that 
spans global cuisine.

Story O n A Plate introduces world  
renowned chefs and food stylists who guide 
you through the process of plating, step-
by-step, from main dishes and appetizers 
to desserts. Story On A Plate opens up this 
gastronomic art form for both the amateur 
chef at home and the pro, and allows you to 
imaginatively and skillfully serve your own 
culinary creations.

Plating—the art of presenting food on the plate—is 
brought to life for amateurs and pros alike, with 
spectacular photography and how-to's for creating 
a visual feast with exquisitely arranged dishes.

Editor: gestalten
Features: Full color, hardcover, 
stitch bound, 256 pages, 
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 35 $ 60
ISBN: 978-3-89955-987-3

R E L E A S E :  S E P T E M B E R  2 0 1 9

The Delicate Art 
of Plating Dishes

STORY ON A PLATE

 S A M P L E  C O V E R 

YOU MIGHT ALSO LIKE

THE DELICIOUS
A Companion to 
New Food Culture

Editors: gestalten & Giulia Pines
Price: € 39.90 (D) £ 40 $ 55
ISBN: 978-3-89955-585-1
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Winter salad
WITH ORANGES AND NUTS
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THIS IS A FABULOUS, QUICKLY ASSEMBLED WINTER SALAD  
LOADED WITH VITAMINS. TO TURN IT INTO A VEGETARIAN MAIN COURSE,  

TOP WITH FRIED GOAT CHEESE OR HALLOUMI. 

Cut the endive and radicchio leaves into thin strips. Wash well along with the 
lamb’s lettuce, and drain in a colander. Using a paring knife, peel the oranges and 

dice the flesh. Collect the juice in a bowl to use for the dressing. To make the 
dressing, place all the ingredients in a screw-top jar, seal, and shake. 

Transfer all salad ingredients except walnuts to a bowl, add the dressing,  
and toss. Divide the salad among deep plates or bowls. Sprinkle with the walnuts.  

If desired, top with pepitas and dried cranberries. 

1 BELGIAN ENDIVE HANDFUL OF RADICCHIO LEAVES
2 HANDFULS LAMB’S LETTUCE LEAVES (MÂCHE) 2 SMALL ORANGES 

4 TBSP COARSELY CHOPPED WALNUTS 

DRESSING:
½ TSP BROWN SUGAR 2 TBSP WHITE VINEGAR 2 TBSP ORANGE JUICE 

2 TBSP OLIVE OIL SALT AND BLACK PEPPER PINCH OF TURMERIC 

TOPPING (OPTIONAL):
2 TBSP TOASTED PUMPKIN SEEDS (PEPITAS) 

2 TBSP DRIED CRANBERRIES 
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THESE YUMMY “TORN” PANCAKES ARE A TRUE WINTER TREAT. IDEALLY SERVED STRAIGHT OUT 
OF A LARGE, HOT CAST-IRON SKILLET, THEY ARE PERFECT WITH A FRUITY APPLE, PEAR, 

OR SOUR CHERRY COMPOTE, OR WITH CARAMELIZED PLUMS OR CRANBERRIES, OR ICE CREAM. 

Place the milk in a saucepan and bring to a boil. Stirring 
constantly, slowly add the polenta to the saucepan. 
Reduce the heat. Still stirring, let the polenta soak up the 
liquid for about 5 minutes. Let cool slightly. 

Separate the eggs. Working quickly, whisk the egg yolks, 
1 tablespoon of butter, the almonds, raisins, and lemon 
zest into the polenta mixture.

Beat the egg whites with a pinch of salt in a bowl until 
stiff peaks form. As you are fi nishing, beat in 1 table-
spoon of sugar. You can use a spoon, a whisk, or an 
electric hand mixer for this step. Fold the egg whites into 
the polenta mixture. 

Melt the clarifi ed butter in a frying pan over a low heat. 
Add the polenta mixture and smooth the top to make 
a pancake. When it is golden brown underneath, divide 
the pancake into 4. It doesn’t matter if the batter 
on top has not quite set. Flip the pieces and fry the other 
side until golden brown.

* E
nergy

 
* Q

ui�  

CARAMELIZED 

Pol� ta pancakes
2 CUPS (500 ML) MILK 5 ½ OZ (150 G) POLENTA (CORNMEAL) 

2 – 3 EGGS 2 TBSP BUTTER 2 – 4 TBSP SLIVERED ALMONDS 2 – 4 TBSP RUM RAISINS (SEE TIP)
ZEST OF ½ ORGANIC LEMON 3 TBSP CANE SUGAR PINCH OF SALT

1 – 2 TBSP CLARIFIED BUTTER, FOR BAKING 1 TBSP POWDERED SUGAR, FOR DUSTING

And now, the grand fi nale: using 2 cooking spoons, 
tear the quarters into bite-sized pieces. Add the remaining 
tablespoon of butter and 2 tablespoons of sugar. Cook 
the pancake pieces over medium high until caramelized. 
Dust sparingly with powdered sugar before serving.

Do try an apple or pear version, too: simply stir thinly 
sliced apples or pears into the polenta mixture.

You can buy rum-soaked raisins, of course, but try 
making them yourself. It is quick and easy, and the raisins 
don’t need to be soaked for very long. To make rum 
raisins, place 4 tablespoons raisins, 2 tablespoons rum, 
and 4 tablespoons water in a saucepan. Bring to a boil, 
remove from heat, and let swell briefl y. Now they are 
ready to use. They taste a great deal better than pack-
aged rum raisins, which tend to be very hard. 
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OVEN-ROASTED VEGETABLES ALWAYS  
MAKE ME HAPPY. WHETHER SERVED  

AS A COLORFUL SIDE DISH FOR ROAST PORK 
OR WILD GAME BURGERS, OR AS  

A VEGETARIAN MAIN COURSE, THIS 
VEGETABLE MEDLEY IS PERFECTLY SUITED 

TO COLD WEATHER. AND TO TOP IT OFF,  
IT IS A DELICIOUS WAY TO GET  

ALL THE VITAMINS AND MINERAL NUTRIENTS 
YOU NEED AFTER A LONG DAY OUTDOORS.

Roasted 
vegetables 
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1 AVOCADO 
1 SMALL TOMATO 
2 EGGS 
½ BUNCH CHIVES, CHOPPED
SALT AND BLACK PEPPER
½ LEMON 

OPTIONAL: 
SRIRACHA SAUCE

Preheat the oven to 400 °F (200 °C). Cut the avocado  
in half and remove the pit. Quarter, seed, and  
finely dice the tomato, then fill the avocado halves  
with it. Separate the eggs. Carefully top each avocado  
half with 1 wholeegg. Whisk the egg whites with  
the chives and season with salt and pepper. Spoon  
egg white mixture over each avocado half.  
Place in a heatproof baking dish. Bake for 15 minutes. 

To serve, drizzle the avocados with a bit of lemon  
juice and sriracha sauce, if using. Serve with dark  
wholegrain bread. 

BAKED AVOCADOS 
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1 SMALL RED ONION
4 EGGS
½ CUP MILK
SALT AND BLACK PEPPER
1 SMALL SWEET POTATO
2 KALE LEAVES
2 TBSP SUNFLOWER OIL
3 ½ OZ (100 G) FETA CHEESE

OPTIONAL: 
1 TBSP PINE NUTS 

Peel and very thinly slice the onion. Beat the eggs  
with the milk; season with salt and pepper. Peel  
and coarsely grate the sweet potato. Wash the kale,  
remove the ribs, and chop the leaves. Heat the oil  
in a large non-stick sauté pan. Add the vegetables  
and the pine nuts, if using, and sauté briefly.  
Pour the egg mixture into the pan, then coarsely  
crumble the feta cheese over the top. Cook  
over medium heat until golden brown underneath  
and just barely set on top. Invert frittata onto a large  
plate, then return to pan and cook the other side  
until golden brown. Slide the frittata onto a cutting  
board, slice it into quarters, and serve. 

SWEET POTATO FRITTATA 
WITH KALE
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INGEDIENTS

Swiss Bircher muesli 

1 HEAPING CUP (ABOUT 100 G) QUICK OATS
2 TBSP RAISINS

1 ¼ CUPS (300 ML) DAIRY MILK, ALMOND MILK, OR OAT MILK
2 APPLES

1 TBSP HONEY
2 TBSP CHOPPED HAZELNUTS

The night before, place the oats, raisins, and milk in a bowl.  
Stir, cover, and let the oats soak overnight in the refrigerator.  

The next day, before serving, wash, core, and finely grate  
the apples (peeled or unpeeled). Stir them into the muesli along 

with the honey and hazelnuts.

To jazz up the muesli, add some plain yogurt, walnuts,  
and a sprinkle of cinnamon.

.

PREPERATION

ORIGINAL

THIS IS A TRUE MUESLI CLASSIC THAT TASTES REALLY GOOD,  
ESPECIALLY IN WINTER. A SWISS ENERGY BOMB, IT KEEPS YOU FEELING  

FULL FOR QUITE A LONG TIME AND POWERS YOU  
UP FOR AN ACTIVE DAY IN WINTER. 

* E
nergy

 
* M

ake-ahead
 

* S
low food 

A
LP

IN
E

 H
U

T 
B

R
E

A
K

FA
S

T

2SERVES

Winter adventures require warm, hearty meals 
enjoyed with friends next to a wood stove. 
The call of the wild has never tasted this good.

R E L E A S E :  S E P T E M B E R  2 0 1 9

YOU MIGHT ALSO LIKE

By: Markus Sämmer
Features: Full color, hardcover, 
stitch bound, 272 pages, 
20 × 27 cm, 8 × 10 ½ inches
Price: € 35 (D) £ 30 $ 50
ISBN: 978-3-89955-650-6

The Cookbook for  
Cold Weather Adventures 

DELICIOUS WINTERTIME 

When the temperature drops, out come the 
winter sweaters, and our appetites for snowy 
adventures and warm, hearty meals. Alpine-
inspired breakfasts kick-start an active day, 
while thermos-fillers and trail mixes fuel 
ski trips or family outings. The shorter days 
bring leisurely evenings with good friends 
and slow-cooked food—enjoy bread dump-
lings, gnocchi, or roast chicken and root 
vegetables. Finish off the evening next to a 
wood stove sipping homemade liqueurs or 
hot chocolate. 

Chef and outdoorsman Markus Sämmer 
guides the reader into the mountains for 
Delicious Wintertime featuring recipes to 
celebrate the season. Served with a side of 
action photography, and tales from the back-
country, Delicious Wintertime is sure to stir 
the senses.

 

MARKUS SÄMMER
is a chef, author, and outdoor enthusiast with a 
passion for Alpine winter cuisine. Having skied 
since the age of three, Sämmer began to 
develop these recipes while working as an 
instructor in the Alps. He has since created a 
rich selection of recipes which work just as well 
at a chalet and at home.

THE GREAT OUTDOORS
120 Recipes for  
Adventure Cooking

By: Markus Sämmer
Price: € 35 (D) £ 30 $ 50
ISBN: 978-3-89955-948-4
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RYÙ 

The ancient Japanese tradition of wabi sabi  
plays a central role at restaurant Ryù in the 
Westmount neighborhood of Montreal.

by Menard Dworkind

Wabi sabi espouses the idea that beauty is enhanced by imper-
fection. Embracing this concept, Montreal-based interior 
designers at MRDK focused their contemporary design on natural 
and durable materials, like wood, that would take on a  
patina with age. There is a minimalist geometry at play here, 
reminiscent of traditional Japanese design, which is most 
evident in the light and dark wood slats above and the predomi-
nantly gray, black, and brown color scheme. It’s a theme that is 
carried through to the presentation of the food—beautifully 
crafted sushi dishes served on black and white plates on bamboo 
mats. The circle, a feature of the Japanese flag, is a recurring 
motif. Above, suspended planters frame two large skylights, 
adding greenery and flooding the restaurant with natural light.

Montreal, Canada

Editors: gestalten, Cathrin Brandes,  
Christian Schneider & Dirk Mönkemöller
Features: Full color, hardcover,  
stitch bound, 240 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 38 (D) £ 40 $ 49.95 
ISBN: 978-3-89955-571-4

OUT OF THE JAR
Crafted Spirits & Liqueurs

STAY FOR BREAKFAST
Recipes for 
Every Occasion

Editors: gestalten & Simone Hawlisch 
Features: Full color, hardcover,  
stitch bound, 192 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 29.90 (D) £ 30 $ 40
ISBN: 978-3-89955-643-8

Editors: gestalten & Sylvia Kopp 
Features: Full color, hardcover, 
stitch bound, 248 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 35 (D) £ 35 $ 49.95
ISBN: 978-3-89955-533-2

Editors: gestalten & Borderless Co. 
Features: Full color, linen quarter-binding,  
hardcover, stitch bound, 304 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 49.90 (D) £ 50 $ 69
ISBN: 978-3-89955-947-7

Editors: gestalten & Food Studio
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-918-7

BARLEY & HOPS
The Craft Beer Book

NORDIC BY NATURE
Nordic Cuisine and Culinary 
Excursions

FARMLIFE
From Farm to Table 
and New Country Culture

Editors: gestalten & David Haliva 
Features: Full color, hardcover,  
stitch bound, 304 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 35 $ 45
ISBN: 978-3-89955-642-1

By: Markus Sämmer
Features: Full color, hardcover,  
stitch bound, 272 pages,  
20 × 27 cm, 8 × 10 ½ inches
Price: € 35 (D) £ 30 $ 50
ISBN: 978-3-89955-948-4

DIVINE FOOD
Israeli and Palestinian Food  
Culture and Recipes

THE GREAT OUTDOORS
120 Recipes for  
Adventure Cooking

Editors: gestalten & Hendrik Haase
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 55
ISBN (U. K. Edition): 
978-3-89955-596-7

ISBN (U. S. Edition): 
978-3-89955-637-7

CRAFTED MEAT
The New Meat Culture:  
Craft and Recipes

Contemporary food goes way beyond avocado and 
quinoa salads. Delicious Places presents the new 
wave of cafés, restaurants, and entrepreneurs that 
are writing a fresh chapter on culinary culture.

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 38 (D) £ 35 $ 55
ISBN: 978-3-89955-969-9

New Food Culture, 
Restaurants, and Interiors

DELICIOUS PLACES

APPETIZER
New Interiors for  
Restaurants and Cafés

Editor: gestalten
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-930-9

Dive into a new wave of food culture that cele- 
brates daring concepts, inventive locations,  
and a fresh take on sustainable, hyper-local  
cuisine. A new breed of visionaries are offer- 
ing unprecedented culinary experiences in  
restaurants, cafés, and bars around the world.

Delicious Places explores 60 locations that 
infuse their menus with imaginative ideas 
and clever twists. Whether enjoying a fresh 
take on indigenous Peruvian cuisine high in 
the Andes mountains or relaxing in a float-
ing sauna in a Swedish forest after a satisfy-
ing meal, food culture today is an immersive 
experience that appeals to all the senses. At 
the heart of this movement is idealism and 
a deep respect for the sanctity of ingredients 
and community. 

Delicious Places invites you to delve into 
this new frontier of global gastronomy. 
Tantalize your taste buds, expand your ho-
rizons, and get ready for the future of food.

YOU MIGHT ALSO LIKE
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In a society that values its farmers as much as its 
merchants, it’s no wonder DE KAS has become  
such a popular lunch destination for local business-
men and foreign foodies alike. Located in an 
eight- meter-high glass greenhouse, it incorporates 
the main restaurant, a conservatory, garden  
room, and bar. Surrounded by the greenery of 
Frankendael park and the restaurant’s own potager 
garden, it feels more like dining in the countryside. 
The food is exactly what you’d expect: fresh, 
homegrown ingredients served haute cuisine–style. 
At equally haut ENVY on Prinsengracht, the 
emphasis is on an ever-changing journey where 
small gourmet dishes are presented in succession 
or even simultaneously as part of an adventurous 
tasting tour. Whether you go paired or unpaired, 
the restaurant’s long, high tables provide the  
ideal opportunity to dine alone or share alike.

A city’s clubs often give a clue to its soul and  
even though legendary venues RoXY and the iT 
have come and gone, there’s no lack of opportunity 
to dance in Amsterdam. CLUB NL provides  
a cross-section on an intimate scale and  
has a tolerant, unpretentious door policy that is  
as good for I’m neither nor as I’m either or.  
Whatever your status, standing, or orientation, 
Club NL will respect. Since the 1980s, 
Amsterdam’s LGBTQ community has found a 
home in the noncommercial foundation DE TRUT. 

Initially a squatted basement, it soon became an 
institution. Only open on Sunday evenings, it’s run 
entirely by volunteers who keep the prices down. 
Its policy of no phones or cameras also provides  
a safe haven for all types and tastes, while the DJ 
skips through genres like profiles on a dating app.

Not every bar can boast that they have a 
replica of their establishment in its city museum, 
but then CAFÉ ‘T MANDJE isn’t your average venue. 
The café, the real one on the Zeedijk, owes  
its enduring existence to the owner’s welcoming 
attitude toward the gay community of the time. 
From its 1927 heyday to its recent reopening  
by a family member, it’s as if nothing has 
changed. Over at DOOR 74, the cocktails make  
the conversation. A small 1920s-inspired 
 speakeasy with a secretive reservation policy and 
hidden entrance, you can cozy away the evening 
in an alcove or watch the professionals perform at 
the bar. Whether your taste goes to classic or 
experimental, it has an answer—or try your luck 
with its cocktail wheel selector game.

Surrounded by its own 
garden, it feels more like 
dining in the countryside. 

There’s no lack of 
opportunity to dance  
in Amsterdam.

Shaken and not stirred—Baut serves up a healthy repertoire 
of cocktails and mixers.

The great thing about Baut is that, while the menu stays the 
same, the décor changes with every venue.

Tucked away on the narrow Sint Nicolaasstraat, 
you’ll find KAAGMAN & KORTEKAAS. This table- 
d’hôte brasserie might be French inspired, but its 
dishes are guided by local produce—proof  
that the dynamic duo behind it are just as close  
to their humble homeland as to international  
culinary culture. Thanks to nearby ANNA, a visit  
to Amsterdam’s sinful red-light district doesn’t  
always have to include rent boys or bachelor 
parties. With an entrance on Warmoesstraat and 
incongruous views of the Oude Kerk, nothing  
else contradicts the culinary reliability of this 
modern European restaurant, aptly named after the 
patron saint of sailors and unmarried women.

Another reliable stop, the GEORGE family of 
restaurants scattered around the city are a depend-
able, emergency go-to. Part brasserie, part diner, 
they serve up daytime favorites from burgers and 
French toast, to boeuf bourguignon and lobster 
linguine. Whether at the original GEORGE CAFÉ  
on Leidsegracht, the Italian-styled SAN GEORGE on 
Stadhouderskade, or the plushy GEORGETTE  
in fashion-focused PC Hooftstraat, you’ll find each 
has a unique take on the same staples. Last  
but not least is IZAKAYA in the vibrant De Pijp area. 
Japanese cuisine often has a day-to-night vibe, 
 and that’s exactly the point here, with lunch served 
from the same dinner menu of small tantalizing 
dishes, taking you up to cocktail hour and beyond.

The greenhouses that provide the backdrop for the De Kas 
restaurant once belonged to the Amsterdam Municipal Nursery.

To the south of the city, George Marina has a menu known 
for its fresh fish and seafood dishes.

A modern city has to have its share of urban 
invention. In Amsterdam, this is clearly visible at  
DE HALLEN, the historic former tram depot in 
 Oud-West, which has been transformed into a hub  
of street food stalls, a cinema, 55-room hotel,  
and public library. Another urban invention, the 
 migra tory BAUT—part restaurant, part culture 
club—moves location intermittently as part of its 
“forever temporary” philosophy. Giving new mean-
ing to defunct spaces, its post-apocalyptic industrial 
look is a mix of hand-me-down 1980s office furniture 
and pawn-shop finds all assembled canteen style.  
The food, from an intelligently composed menu, is as 
unpretentious and unconventional as its locations.

98
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As a charity venue for the old and poor ironically 
turned upmarket hotel, THE DYLAN is a one-stop, 
sumptuous, central hideaway. Although home to  
a more conservative, older crowd, everything spells 
sexy seclusion, from the quiet restaurant to the 
minimalist-styled rooms where you can focus on the 
one you’re with. At the in-house Michelin-starred 
restaurant Vinkeles, the menu is a contrasting  
and nouveau blend of Eastern flavors and continen-
tal French dishes, while breakfast or brunch is 
served almost all day at brasserie Occo, which makes 
a killer brioche, poached egg, hollandaise, and  
crab dish they call Eggs Alaska—ask for it by name.

Culture goes contemporary at the 
CONSERVATORIUM HOTEL just off Museumplein, 
where Italian architect Piero Lissoni has  
installed a modern hotel in the former home of the 
Conservatorium van Amsterdam—now a  
favorite destination for design snobs as much as 
celebrity spotters. Its signature bar Tunes is a 
popular weekend haunt where guests dress the part 
and mingle around its central bar table or scan  
the crowd from a sumptuous booth. If iconic design 
is your thing, the ART’OTEL overlooking Centraal 
Station is an equally good fit. A large early- 
twentieth-century office block turned multipurpose 
hospitality venue, its art gallery, restaurant, bar,  
and library combine to create a buzzing of social 
interactivity. Although these spaces are designated, 
they remain connected through the clever use  
of semitransparent partitioning, which means you  
can have a drink at the 5&33 cocktail bar and  
still keep your eye on that guy at the gallery. The 

kitchen’s Mediterranean-inspired all-day dining 
maintains this super-smooth continuity down to the 
olive oil and the sassy Italian waiters.

Traditionally, Amsterdam isn’t the royal seat of 
the Netherlands, but HOTEL TWENTYSEVEN, across 
from the Koninklijke Paleis on the Dam, probably 
could be. Situated in the old Koninklijke Industrieele 
Groote Club built in 1916, it’s inherited all the 
smoky, plush ambiance of the era and then some. 

Famously free-spirited, laid-back, and livable, its ancient canals 
lined with art galleries, cafes, and edgy restaurants.

Akasha Holistic Wellbeing, a luxury spa at the 
Conservatorium Hotel, with hamman and gym.

The noblest materials and swathes of luxury textiles in bronze, 
copper, and gold fill the suites at Hotel TwentySeven.

A glass-enclosed lobby at Conservatorium 
surpasses all others with its sleek styling.

With literally every surface covered, polished or 
gilded, the mise-en-scène is part Mata Hari,  
part King Midas—a level of ostentatious opulence 
that has not been seen in Amsterdam since the 
Golden Age. In contrast, the picturesque Jordaan 
area was a seventeenth-century response by the  
city to the influx of laborers and immigrants. Here, 
you’ll find the industrial-nostalgic MR. JORDAAN, 
catering to urban explorers interested in an 
 authentic insider experience and an unfussed style 
that’s more hands-on than hip hotel. 

Trends aside, hotels are becoming more conscious 
of their environmental impact, and Amsterdam’s 
QO HOTEL is challenging it on another level—in fact, 
on an underground level with a thermal aquifer. 
Energy consumption and waste are the main concerns 
addressed by this venue, which succeeds in combining 
luxury accommodation with sustainability goals. Its 
gray-water system, which allows shower waste to  
be reused for flushing toilets, is just one example.

Editors: gestalten & Kash Bhattacharya
Features: Full color, flexicover,  
stitch bound, 320 pages,  
17 × 22.5 cm, 6 ¾ × 9 inches
Price: € 29.90 (D) £ 25 $ 40
ISBN: 978-3-89955-684-1

Hostels are more fun! Would you like to 
 explore cities with like-minded people when 
you travel? Live the local life, and take part in 
communal activities? A new wave of  hostels 
is offering just that, with an extra shot of ser-
vice and comfort. From outdoor swimming 
pools to rooftop dinners, coworking spaces 
to Spanish cooking  lessons, the services and 
facilities on offer are outstanding. 

The Grand Hostels will provide you with 
insights beyond just price and location. The 
hostels featured are perfect for foodies, out-
doors-types, and digital nomads alike, as well 
as for anyone going on a short city break. 

Award-winning journalist Kash Bhatta charya, 
a. k. a. BudgetTraveller, reveals his secret tips 
on where to find luxury hostels across the 
world, and how to eat out, party or unwind 
like a true local. Turn your travels into experi-
ences to remember for a lifetime.

 

KASH BHATTACHARYA  
The 2016 National Geographic Traveller  
Blogger of the Year, Kash Bhattacharya a. k. a 
BudgetTraveller has revolutionized travel  
for style-savvy and budget-conscious travelers 
for the last nine years. Whether profiling  
a luxury hostel in Madrid or Tokyo, or showing 
people where to find the best authentic 
streetfood in a city, he’s written about it all  
on his award-winning blog BudgetTraveller.org.

“From India to Peru, all these places  
offer boutique-hotel touches at budget  
prices.” THE GUARDIAN

“As the number of savvy global travelers 
skyrockets, it’s little surprise that hostels have 
had to grow up in the design department.” AD

Stylish travel on a budget? It’s possible:  
today’s best hostels are stylish, affordable and  
more fun and open-minded to boot. This is what  
The Grand Hostels is all about.

Luxury Hostels 
of the World
by BudgetTraveller

THE GRAND HOSTELS

Knowing where to go is half the journey. For 
discerning gay men who love to travel in style, 
insider tips go a long way. 

Mr Hudson Explores is a curated guide to 20 
of the Northern Hemisphere’s most interest-
ing cities—vibrant locations where style, cul-
ture, hospitality, and identity meet. Journey 
off the beaten path to discover exquisite 
frescos in Rome, voguing parties in Portland, 
cutting-edge street fashion in Japan, and the 
tastiest food in Tel Aviv. Find the choicest 
Nordic design in Stockholm, San Francisco’s 
wildest street parties, and the best tea shop 
in Shanghai. Revel in beauty and diversity 
that goes beyond nightlife, and meet new, 
like-minded people along the way. Featuring 
striking photography, in-depth features, and 
interviews with charismatic locals, Mr Hudson 
Explores is the ideal travel companion to help 
you delve into uncharted cities or to rediscover 
old favorites with new eyes. 

 

MR HUDSON
is a pioneering travel site for discerning gay  
men, it offers curated guides for carefully  
selected global destinations, backed-up  
by in-depth features. It is the brain-child of 
Bastiaan Ellen, a seasoned digital marketing 
expert who has held senior international  
positions at various travel brands.

The travel guide for gay men who want to explore  
in style. Mr Hudson Explores collects the best 
recommendations for the most alluring destinations, 
and offers insights beyond just nightlife.

Editors: gestalten & Mr Hudson
Features: Full color, hardcover,  
stitch bound, 320 pages,  
17 × 22.5 cm, 6 ¾ × 9 inches
Price: € 29.90 (D) £ 25.99 $ 40
ISBN: 978-3-89955-974-3

The Gay Man’s Travel 
Companion 

MR HUDSON  
EXPLORES
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AthensWas, Makrigianni
Making a statement

A polished lobby with gleaming 
tessellations of black-and-white 
marble sets the tone for the rest 
of this smart 21-room property. 
All rooms boast a large balcony 
(a literal hangover from the 
building’s past as a block of 
upmarket apartments) and 
are decked out with designer 
furniture and bold carpets with 
abstract patterns.

Breakfast is made to order 
and served in the ground-floor 
brasserie while the top floor is 
home to Sense – a restaurant 
serving Greek dishes with a 
twist and, of course, those 
ubiquitous Acropolis views.
5 Dionysiou Areopagitou, 117 42
130 210 9249 954
athenswas.gr

monocle comment: 
A prime position on the 
cobbled street leading to the 
Acropolis makes this a great 
option for visitors who only 
have limited time in the city  
or business travellers looking  
to be in the thick of the action.

Hotel Grande Bretagne, 
Syntagma
Enduring love

Built as a mansion in the  
1840s, this palatial building  
on Syntagma Square has since 
hosted a military headquarters 
and political meeting place,  
and is now the city’s most 
elegant hotel. “When you walk 
in, you can feel the history,” 
says long-time general manager  
Tim Ananiadis. 

Yet the 320-room Grande 
Bretagne, restored in 2003, 
feels far from old-fashioned, 
with a rooftop pool and 
restaurant, a top-notch spa  
and shops with Greek design 
goodies. It’s these modern 
twists coupled with the luxe 
decor and first-class service 
that make the hotel so 
enduringly popular. 
1 Vasileos Georgiou A, 105 64
130 210 3330 000
grandebretagne.gr

monocle comment: Don’t 
miss a session at the onsite 
GB Spa with its Greek herbal 
steam room.

The Zillers, Plaka
Room with a view

Many hotels in Athens claim 
the city’s best view of the 
Acropolis but The Zillers 
may just clinch the title. This 
intimate 10-room affair in a 
19th-century former family 
home enjoys knockout vistas.

Designed by German 
architect Ernst Ziller for a 
wealthy Athenian family, the 
neoclassical building retains 
many of its original features: 
wooden floors, tall windows 
and moulded plaster ceilings. 
All the rooms have been fully 
modernised (perhaps to the 
detriment of the building’s 
character in some places). 
Make sure you ask for one  
with the celebrated view.
54 Mitropoleos, 105 63
130 210 3222 277
thezillersathenshotel.com

monocle comment: 
Communal areas are limited  
to the ultra-modern rooftop 
cocktail bar and restaurant  
but when they have a view  
that good, who cares?

024 025

Kyoto
Hotels—

Kyoto
—Hotels

Yoshikawa Inn, Central
Welcome inn

This pleasantly low-key Japanese 
inn and tempura restaurant is 
run by second-generation okami 
(chief service manager) Shizuko 
Yoshikawa and her daughter 
Chisato (both pictured), in a 
century-old building. Kyoto locals 
come here for the tempura but 
those wanting to stay have a choice 
of eight rooms; two of the ground-
floor rooms have access to the 
garden, an oasis in the city centre.

Sleeping arrangements are 
Japanese-style – on a futon mattress 
laid out on tatami flooring – and all 
rooms come with a hinoki (cedar) 
bath. To cope with Kyoto’s hot 
summer, the sliding doors are 
replaced with delicate bamboo 
sudare (screens).The stay includes 
a tempura dinner and a choice of 
Japanese or western breakfast. 
135 Matsushita-cho, Nakagyo-ku
+81 (0)75 221 5544 
kyoto-yoshikawa.co.jp

monocle comment: The stunning 
garden was originally created  
by celebrated 17th-century tea 
master and architect Kobori Enshu, 
who also designed a garden in  
Nijo Castle.

Early birds
—

Staying at a traditional 
ryokan for a night or two is an 
exquisite Kyoto experience but 

be aware that many of them 
have curfews and the entire 
premises often shut down 
during the day. Plan ahead 

– and best to paint the town 
during your hotel stays.  

Hiiragiya, Central
Writers’ retreat

Opened in 1818, Hiiragiya is a 
traditional ryokan (see page 89), 
a throwback to Kyoto’s days as a 
retreat for the country’s cultural 
elite. Novelists Yasunari Kawabata, 
Junichiro Tanizaki and Yukio 
Mishima often came here to write. 

The old-fashioned hospitality 
is led by okami Akemi Nishimura 
(pictured), the latest of six 
generations of her family to run 
the business. The 28 rooms are 
Japanese-style and divided between 
the old wooden building and a 
modern wing. 
277 Nakahakusan-cho, Nakagyo-ku
+81 (0)75 221 1136
hiiragiya.co.jp

monocle comment: Each room 
has a tokonoma (alcove), which was 
where a samurai would have once 
kept his sword. Here such spaces 
contain family heirlooms; to place 
anything else there is frowned upon.

TVenice
Things we’d buy —

Venice
 —Things we’d buy 4 T

063 062

Venice has long catered 
to visitors with a passion 
for purchasing and  
money to burn. The city 
was built on commerce 
and trade; those wily 
Venetians even converted 
their most famous bridge 
into a shopping arcade  
in the 1400s. 

Although today’s 
travellers are more likely to 
leave with pockets stuffed 
with cheap trinkets and 
soulless souvenirs than 
silk and spices, there’s 
more to the city’s retail 
offering than masks and 
Murano glass (although 
we will, of course, show 
you where to source the 
finest of both). 

A clutch of independent 
designers and makers 
scattered throughout the 
city are quietly turning out 
quality items as they have 
done for generations: 
the trick is finding them 
among the carnival of 
cheap imitators and tacky 
tourist traps. Well, you 
need look no further.

From brogues and boats 
to biscuits and booze, 
you’ll want to save a spot 
in your suitcase for these 
alternative keepsakes. 
And not a sequin or 
feather in sight.

Things
we’d buy
 —Shop talk

01 Jacket by Barena
barenavenezia.com
02  Mask by Ca’ Macana
camacana.com
03 Coffee by Torrefazione 
Cannaregio
torrefazionecannaregio.it
04 Anchovy paste by Orco
orco.it
05 Small Caps poster  
from Bragorà
bragora.it
06 Colussi Baicoli biscuits  
from Pasticceria Tonolo
colussi.net
07 Erminio Scortegagna 
wooden kitchenware 
from Madera
maderavenezia.it
08 Pasta by Sgambaro
sgambaro.com
09 Venice: A Document by  
Sara Marini and Alberto 
Bertagna from Bruno
b-r-u-n-o.it
10 Vase by Carlo Moretti
lisola.com
11 Ferrari Brut by Ferrari
ferraritrento.it
12 Inama wine from Cantine  
del Vino già Schiavi
cantinaschiavi.com
13 Grappa by Nardini
nardini.it
14 Invisible Cities by Italo 
Calvino from Cafoscarina
cafoscarina.it
15 Gondolier hat by  
Giuliana Longo
giulianalongo.com
16 Spinning tops by  
Angelo Dalla Venezia
+39 041 721 659
17 Sunglasses by Ottica Urbani
otticaurbani.com
18 Gondolier shirts by  
Emilio Ceccato
emilioceccato.com
19 Furlane by Pied à Terre
piedaterre-venice.com
20 Zip pouches by Inzu
in-zu.it
21 Wooden-boat kits by 
Gilberto Penzo
veniceboats.com
22 Brogues by Daniela Ghezzo
danielaghezzo.it
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THE MONOCLE TRAVEL 
GUIDE SERIES

The definitive travel guides that make 
you feel like a local wherever you go.

The definitive travel guides that make you 
feel like a local wherever you go. Monocle 
reports from around the globe. As its  editors 
and correspondents dart from city to city, 
they get to know the best places to rest their 
heads, stretch their limbs, and kick back with 
a contact in a hard-to-find cocktail bar. That 
information is now available in The Monocle 
Travel Guide Series: a line-up of titles that 
speaks to readers in an informed but infor-
mal way about  everything from  architecture 
to art, late-night bars to early-morning mar-
kets. Designed to be compact and collectable, 
these books go beyond the traditional tourist 
beats to make sure visitors get the best out 
of a city —no matter how short their stay.

MONOCLE  
The magazine, Monocle, covers the world with 
its network of bureaux in New York, Toronto, 
Zurich, Hong Kong, Tokyo, and Singapore.  
It also employs more than 30 dedicated 
correspondents—in cities from Bangkok to 
Bogotà, São Paolo to Stockholm—as well  
as a team of on-the-road reporters based out  
of its headquarters in London. This team’s deep 
understanding of cities and all they have  
to offer has now been compiled in The Monocle 
Travel Guide Series. 

By: Monocle
Features: Full color, hardcover,  
stitch bound, ribbon bookmark,  
148 pages, 14 × 21 cm, 5 ½ × 8 ¼ inches
Price: € 18 (D) £ 15 $ 18
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LONDON 
Editors: Tyler Brûlé,  
Andrew Tuck, Nelly Gocheva
ISBN: 978-3-89955-573-8

TOKYO 
Editors: Tyler Brûlé,  
Andrew Tuck, Nelly Gocheva
ISBN: 978-3-89955-574-5

MADRID 
Editors: Tyler Brulé,  
Andrew Tuck, Nelly Gocheva
ISBN: 978-3-89955-624-7

NEW YORK 
Editors: Tyler Brûlé,  
Andrew Tuck, Nelly Gocheva
ISBN: 978-3-89955-575-2

HONG KONG 
Editors: Tyler Brûlé,  
Andrew Tuck, Nelly Gocheva
ISBN: 978-3-89955-576-9

BANGKOK 
Editors: Tyler Brûlé,  
Andrew Tuck, Nelly Gocheva
ISBN: 978-3-89955-633-9

ISTANBUL 
Editors:Tyler Brûlé,  
Andrew Tuck, Sophie Grove,  
Christopher Lord
ISBN: 978-3-89955-623-0

MIAMI 
Editors: Tyler Brûlé,  
Andrew Tuck, Ed Stocker
ISBN: 978-3-89955-632-2

RIO DE JANEIRO 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-634-6

PARIS 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-658-2

VIENNA 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-662-9

SINGAPORE 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-622-3

CHICAGO
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
Features: Full color, hardcover,  
stitch bound, ribbon bookmark,  
148 pages, 14 × 21 cm, 
5 ½ × 8 ¼ inches
Price: € 18 (D) £ 15 $ 18
ISBN: 978-3-89955-971-2

MARRAKECH
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
Features: Full color, hardcover,  
stitch bound, ribbon bookmark,  
148 pages, 14 × 21 cm, 
5 ½ × 8 ¼ inches
Price: € 18 (D) £ 15 $ 18
ISBN: 978-3-89955-972-9

BRUSSELS + ANTWERP
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
Features: Full color, hardcover,  
stitch bound, ribbon bookmark,  
148 pages, 14 × 21 cm, 
5 ½ × 8 ¼ inches
Price: € 18 (D) £ 15 $ 18
ISBN: 978-3-89955-973-6 
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KYOTO 27

Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-924-8 

BEIRUT 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-944-6

SEOUL 28

Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-943-9

BARCELONA 29

Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-945-3

MILAN 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-923-1

SAN FRANCISCO 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-921-7

LOS ANGELES 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-680-3

TORONTO 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-683-4

BERLIN 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-679-7 

ROME 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-681-0 

MELBOURNE 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-951-4

STOCKHOLM 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-904-0 

VENICE 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-903-3 

MEXICO CITY 32

Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-949-1

LISBON 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-922-4 

HELSINKI 35

Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard

ISBN: 978-3-89955-960-6

AMSTERDAM 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-905-7 

ZÜRICH  
GENEVA + BASEL 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-958-3

MUNICH 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-925-5 

ATHENS 34

Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard

ISBN: 978-3-89955-959-0

HONOLULU 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-660-5

SYDNEY 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-659-9

COPENHAGEN 
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard
ISBN: 978-3-89955-682-7

33

HAMBURG
Editors: Tyler Brûlé,  
Andrew Tuck, Joe Pickard

ISBN: 978-3-89955-970-5
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At the core of Startup Guide is the belief 
that as more and more people start their 
own businesses, the world of work is 
changing. To help entrepreneurs navigate 
startup communities across the globe and 
connect with locals, each guidebook gives 
a comprehensive overview of the city’s eco-
system. The books are co-created with the 
community in each city, and feature the 
top startups, entrepreneurs, investors, pro-
grams, schools, and coworking spaces. 
Startup Guide now has over 20 books fea-
turing cities across Europe, the Middle 
East, Asia, and the US, including Berlin, 
New York, and Singapore. Startup Guide 
also produces online content and has stores 
in Berlin, Lisbon, and Copenhagen. Each 
guide has essential information about the 
local ecosystem, as well as insights, how-
to's, inspirational case studies, and tips 
from entrepreneurs and experts. The books 
are split into seven main sections:

Startups: Innovative businesses,  
usually under three-years old, challenging 
the status quo. 

Programs: Ambitious accelerator and 
incubator programs which help startups 
refine their product and make connections. 

Spaces: Popular coworking hubs (both 
new and established) where entrepreneurs 
can grow.

Experts: Established individuals and 
organizations with valuable advice and  
insight for young businesses.

Founders: In-depth Q&As with sea-
soned entrepreneurs who have founded 
companies in the past.

Schools: Well-known schools, colleges, 
and educational programs specifically  
tailored to entrepreneurs. 

Investors: Firms and organizations that 
support entrepreneurs, including what they 
look for in startups.

Packed with city essentials, practical info, in-depth interviews, 
and insightful tips, Startup Guide aims to guide, empower, and 
inspire people to transform their business ideas into reality.

The Entrepreneur’s 
Handbook

STARTUP GUIDE 

By: Startup Guide
Features: Full color, softcover,  
17 × 24 cm, 6 ¾ × 9 ½ inches
Price: € 20 (D) £ 15 $ 20
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STARTUP GUIDE  
TOKYO
200 pages 
Release: December 2019
ISBN: 978-3-947624-26-3

9 783947 624263
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STARTUP GUIDE  
BANGKOK
200 pages 
Release: December 2019
ISBN: 978-3-947624-24-9

9 783947 624249

STARTUP GUIDE  
CAPE TOWN
200 pages
Release: August 2019
ISBN: 978-3-947624-12-6

9 783947 624126

9 783947 624188

STARTUP GUIDE  
BERLIN VOL. 4
248 pages
ISBN: 978-3-947624-07-2

9 783947 624072

STARTUP GUIDE  
CAIRO
200 pages
Release: August 2019
ISBN: 978-3-947624-18-8

STARTUP GUIDE  
COPENHAGEN VOL.2
224 pages
ISBN: 978-87-93412-06-4

STARTUP GUIDE  
FRANKFURT
260 pages
ISBN: 978-3-947624-09-6

9 783947 624096

STARTUP GUIDE  
HAMBURG
192 pages
ISBN: 978-3-947624-02-7

9 783947 624027

STARTUP GUIDE  
JOHANNESBURG
200 pages
Release: August 2019
ISBN: 978-3-947624-17-1

9 783947 624171

STARTUP GUIDE  
LISBON
212 pages
ISBN: 978-87-93412-03-3

STARTUP GUIDE  
LONDON
240 pages
ISBN: 978-87-93412-07-1

STARTUP GUIDE  
LOS ANGELES
200 pages
Release: September 2019
ISBN: 978-3-947624-13-3

9 783947 624133

STARTUP GUIDE  
LUXEMBOURG
198 pages
ISBN: 978-3-947624-01-0

9 783947 624010STARTUP GUIDE  
MADRID
204 pages
ISBN: 978-3-947624-15-7

9 783947 624157

STARTUP GUIDE  
MIAMI
244 pages
ISBN: 978-3-947624-10-2

9 783947 624102

STARTUP GUIDE  
MUNICH VOL.2
212 pages
Release: June 2019
ISBN: 978-3-947624-14-0

9 783947 624140

STARTUP GUIDE  
NEW YORK
268 pages
ISBN: 978-3-947624-06-5

9 783947 624065STARTUP GUIDE  
NORDICS
328 pages
ISBN: 978-3-947624-05-8

9 783947 624058

STARTUP GUIDE  
OSLO
208 pages
ISBN: 978-87-93412-04-0

STARTUP GUIDE  
PARIS
224 pages
ISBN: 978-87-40454-75-8

STARTUP GUIDE  
PARIS VOL. 2
200 pages
Release: June 2019
ISBN: 978-3-947624-19-5

9 783947 624195

STARTUP GUIDE  
SINGAPORE
240 pages
ISBN: 978-3-947624-11-9

9 783947 624119

STARTUP GUIDE  
STOCKHOLM VOL.2
204 pages
ISBN: 978-3-947624-04-1

9 783947 624041

STARTUP GUIDE  
TEL AVIV
212 pages
ISBN: 978-3-947624-03-4

9 783947 624034STARTUP GUIDE  
TRONDHEIM
224 pages
ISBN: 978-87-93412-05-7

STARTUP GUIDE  
VALENCIA
196 pages
ISBN: 978-3-947624-08-9

9 783947 624089

STARTUP GUIDE  
VIENNA
228 pages
ISBN: 978-87-93412-08-8

STARTUP GUIDE  
ZÜRICH
200 pages
ISBN: 978-3-947624-00-3

9 783947 624003
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